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JOSEPH  WESTRICH 
WMlrich  R  ••yd.  Ltd. 
Jacktonvill*,  Flo. 

"W«'r*  ttiU  giving  tnrvin  nn 
Trimadg*  ntttuiinn$  a 
loiwwfcot  rcdwccd  fcoiii;  w* 
•«p*cf  ffc»  t*  eoittinva."  \ 


SIDNEY  ARNOLD 
Mittouri  Matal  Trim* 
St.  LouU,  Mo.  I 
“Trimadg*  fcof  •  daAnit* 
allotmtiH  nf  miuminum  for 
iho  ooxt  throo  moHtht.  Thai 
wo'ro  tyro  of,  and  fhal  yew 
can  touiH  on  for  finiihed 


IRV  UNOAR  I 
Motol  Mewldingt,  Inc. 
CUvoland,  Ohio  | 

"Wo'ro  playing  no  favorkot. 
At  long  at  Trimodgo  thipt 
ut  alytninym  oxfrutiont, 
wo'll  allotalo  Ihom  lo  our 
tuttomort  on  a  fair  batit." 


L.  F.  URtAIN 
Loxit  Moulding  Co. 

Chicago,  lllinoi* 

"Wkh  Trimodgo  on  a  qwefa 
bath  and  atturod  of  alumi¬ 
num  bkltlt  for  the  next  three 
menthc  at  feast,  we  can 
asswre  tuttomort  that  we 
can  continue  delivering  dur¬ 
ing  that  poriod."  I 


•ERNIE  KRIGER 
Frotte  Trims,  Dotroil,  Mich. 

"Nalurolfy,  defense  needs 
comn  first,  toyond  that  point 
we  hope  to  continue  serv¬ 
icing  our  customers  while  we 


Will  Iho  C.M.P.*  affect 
our  Service  on 


AL  KRIOER 

Frosto  Trims,  Detreil,  Mich. 

"fveryono  undorstonds  that 
aluminum  h  in  short  supply. 
4s  long  os  Trimodgo  gets  kt 
fair  shore,  my  customers  wiV 
too." 


ALUMINUM  EXTRUSIONS  • 

The  government's  Controlled  Materials  Plan  is  designed  to  conserve  critical  and 
strategic  materials  for  defense  requirements.  Aluminum  is  on  the  critical  list,  but 
is  still  being  made  available  for  essential  users.  Tiimedge  is  on  a  quota  basis,  with 
a  definite  allotment  of  aluminum  billets  to  our  Youngstown  extrusion  presses  for 
the  next  3  months.  Of  this  we  can  give  you  definite  assurance:  just  as  long 
and  in  such  quantities  as  the  necessary  raw  materials  are  made  available  to 
Trimedge,  finished  extrusions  will  be  shipped  to  Trimedge  distributors  for 
equitable  sharing  with  our  customers.  We  remain  confident,  and  we  share  this 


confidence  with  all  Trimedge  distributors,  that  there  will  be  no  complete  dis¬ 
ruption  of  service  on  Trimedge  aluminum  extrusions! 

Copyright  1951,  Trimodg*.  Inc  *Controtl«d  MotgrioU  Plan 

TRIMEDGE,  INC.,  4021  Mahoning  Ava.,  Youngstown  1,  Ohio 


\ 


manufacturer!! 


August,  1951 


U  STANDARD  SIZES 

FOR  QUICK  SALES,  FAST  INSTALLATION 
and  IMMEDIATE  DELIVERY 


Under  this  sensational  new  plan,  you 
sell  standard  sized  SHIELDALL  perma¬ 
nent  aluminum  awnings  .  .  .  keep  all 
the  profits  for  yourself! 

Each  generously  proportioned  SHIELD- 
ALL  door  and  window  canopy  is  indi¬ 
vidually  packaged,  complete  with  direc¬ 
tions  for  simple,  easy  assembly  and 
installation. 


SCA'-tOP 


No-  ^  d  doo'i 

window' 


Vr  '' 


CUSTOM 

SHIELDALL  AWNING 


There's  a  complete  Ime  oi 
SHIELDALX  ownings  to  fill 
every  requirement.  Mode  to 
order  SHIELDALL  lor  non¬ 
standard  installations  are 
available  to  you  at  compe 
titive  list  prices,  less  50°o. 
r.O.B..  Girard.  Ohio.  Use 
coupon  (below)  tor  sellinq 
samples  and  sales  kit.  Cus 
tom  awnings  may  be  had  in 
many  colors,  or  color  combi 
natiorui. 


50  cOST__^22..' — 


liAKMtOOF 

■  i 

Spcciol  splicing  pon^-ls  art 
available  to  tncreost  width 
jt  any  -.ta-lard  awning 


^  Leakproof  design  ^  Inira  red  baked  enamel 
finish  ^  Chimney  vent  ventilation  ^  One- 
piece  end  panel  and  side  valance  Lifetime 
aluminum  construction  ^  Standard  awnings 
may  be  had  in  Royal  Blue  and  White,  Tile  Red 
and  White,  and  Grass  Green  cmd  White. 


FORGET  IT! — Despite  recent  restrictions  on  use  of  alumi¬ 
num.  we  are  in  a  position  to  Rive  immediate  delivery  on 
all  orders  and  to  the  best  of  our  knowledge  the  condition 
will  continue  in  the  future. 


SHIELDALL  PERMANENT 
YOUNGSTOWN  INDUSTRIES,  INC 


ALUMINUM  AWNINGS 
710  S  STATE  ST.,  GIRARD,  OHIO 


Tear  off  and  return  the  attarhed  order  coupon  now! 
Your  order  gets  immediate  attention  and  includes  all 
necessary  selling  information  and  promotional  material. 
And,  if  you're  not  comjaletely  satisfied- SH1EI.DALL 
shipments  carry  an  uncondi’ional  full  money-back 
guarantee  that  may  be  claimed  within  10  days  by 
returning  all  material  in  good  condition. 


PIcosc  ship  the  following  order  of  SHIELDALL  Aluminum  Awnings: 

No  I  (S  $19  75  CO.  No  2  (3  $24  75  eo  No.  3  'a)  $32  50  co 

Mode-to-ordcr  SHIELDALL  Soles  Samples  (S  $15  00  eo.  tOB  Factory 


NAME 


FIRM 


ADDRESS 


CITY 


ZONE 


YOUNGSTOWN  INDUSTRIES,  INC 

710  S.  STATE  ST.  •  GIRARD,  OHIC 


Check  here  il  you  preier  to  enclose  payment  with  this  coupon.  If  so. 
WE  pay  the  shipping  charges.  The  same  retund  privilege  applies, 
of  course. 


•  •  •  Maii\  a  p<i(mI  (l»*al<*r  lia>  srcii  liis 

liinlil  (luindlt'  <»t  |■(‘pt“al(‘<l  >«t\- 

icf  call'.  \ol  '(>  with  \\  \I\\KI{  (l(“ah‘rs. 
W  \i;\KI!  \\KATIIKi;-\l ASTKK  I  nils 

lia\('  'toud  the  tot  n(  titiic.  I)«>al(*rs 
know  Ikiw  riiiiny  morr  lintes  \\  AM.NKI! 
ijiialitv  atid  doi^ii  have  paid  oil  in 
litinii.s  'alc'  \(tlunif.  If  Kl)  is 

tho  (Iriilrr's  clioicr  for  ftrofU-rontntlleil 
suit’s,  fsst'rnhiv  hecitiurs  <i  source  of 
pro  III  uitli  U  //\\A,  /\  fs/J. 


riiKtiigli  cvciv  market  condition 
W  \I{\K1{  KI)  cii'liions  anil  protects 
\onr  profit  and  yonr  linsiness.  'ton 
can  he  'et  np  in  a  jifFy  with  jii't  what 
von  need  tor  a  successful  KI)  operation. 
WAlJNKIv  friendlv.  experienced  co¬ 
operation  and  exteii'ive  consumer  ad- 
verti'iii"  are  yonr  nnheatahle  team- 
mate'  tor  pvofii-nitikini;.  linsiness  huild- 
iuil  enter] )ri^e.  Write  today! 


WARNER  WEATHER  MASTER  is  the  WINDOW  with  the  RED  PUSH  BUTTON  VENTILATION  CONTROL! 


Ul  R  R  n  E  R 

r  T 


A 

Uleother-Rloster 


WARNER  WEATHER-MASTER  ALUMINUM 
COMBINATION  WINOOWS  and  DOORS 


MANUFACTURED  BY 


WARNER  MFG.  CORP. 

JERSEY  CITY.  N.  J. 
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You  ore  in  business  for  yourself  when 
you're  handling  both  wood  ond  oluminuin 
K.  D.  Units  from  "ACE."  Write  todoy 
for  complete  information  •  •  •  and  get 
ahead  in  profits.  ^^rt***^ 


YOU  ARE  AHEAD  IN 

WHEN  YOU’RE  IN  THE  ''/ice  LINE... 


Most  Complete  Selection  of  BOTH 
Metal  and  Wood  Storm  Windows, 
Doors  and  Screens . 


Top  Grade  California 


Model  "A" 
exclusive  1- 
window  — 
ventilotion. 


—  The  new  Ace 
track  self-storing 
with  full  control 


Two  top  designed  wooden  windows  to  offer  your 
customers.  Rugged  California  Redwood  plus  Ace 
Guaranteed  Workmanship  combine  to  give  you 
the  best  on  the  morket  today. 


Model  "B"  —  Speciol  overlap 
construction  with  all  joints  in¬ 
terwoven.  Durable  plastic 
screen  and  simple  ventilation 
control.  _  _  .k 


4-light  horixontol  1-1, '8" 
with  raised  panel  and 
brass  insert  hardware. 


MAIL 


ALL  ALUMINUM  WINDOWS  6-  DOORS 


ACE  Climatite  All-Aluminum  satin  finish  storm 
windows  are  custom  built  with  all  the  latest  fea¬ 
tures  built  into  every  unit.  You  will  be  well  pleased 
when  you,  too,  carry  the  ACE  line. 


^Ce  INDUSTRIES  COA^PANY 

2908  Glenwood  Avenue  •  Phone  8-3211  •  Youngstown,  Ohio 
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Here*s  the  secret  to 

Positive,  Watertight  Framing 
and  More  Profits! 


It's  the  permanent  yealertight 
joint  you  get  when  you  install 
the  patented  new  ardfe  Clamp- 
Down  Sink  Frame — popular  for 
the  new  vanity  top  lavatories  and 
regular  sink  tops. 

And  you  get  it  with  no  scrib¬ 
ing.  no  rabetting,  no  close  fitting, 
no  special  tools,  ardfe  overlaps 
cover  a  full  '4".  so  there's  no 
pop-up  at  edges  .  .  .  holds  any 
covering — linoleum,  plastic,  etc. 
.  .  .  can’t  damage  covering  — 
ARDi  E  goes  on  after  the  cover¬ 
ing.  so  bowl  may  be  safely  and 
easily  removed  without  damage 
to  frame  or  top. 

Aluminum .. .choice  of  bright- 
finish  or  anodi/ed  to  order.  Fits 
sink-tops  of  ’4",  1" 

with  coverings  from  1  .12"  to 
’s' ,  See  your  nearest  (hrosurim 
distributor. 

FRIE!  C'.il.ilog  and  price  list  of 
ARDi  I  C  lamp-Down  Sink  Frames 
(and  fold-down  type). 

ARDEE 

Clamp-Down 

SINK  FRAMES 


As  you  can  see,  ardee  is  quickly 
and  easily  installed.  Here  the  tem¬ 
porary  corner  clamps,  supplied 
with  ARDEE.  have  been  hammered 
in  the  counter  opening  to  sup¬ 
port  sink  bowl  during  the  in¬ 
stallation. 


This  ‘  under-the-counter"  view 
shows  the  bowl  and  frame  in  po¬ 
sition.  held  securely  in  place  by 
the  lugs,  making  a  waterproof 
sink  and  counter-covering  instal¬ 
lation. 


Made  by  the  makers  at  famous  CHROMTRIM 

R  D  WERNER  CO,  Inc  ,  Dept  BS,  295  Fifth  A»c  ,  New  York  16  N  Y. 
R  D  Werner  Co  'Canada'  Ltd  .  Oskawa.  Ontario 


Make  More  Window  Sales 

with  LOW  PRICE 


SIM-PLEX 

.  .  .  the  combination 
screen  and  storm  sash  that 
fits  every  home-owner’s 
budget! 


YDFK  COST  $7.67 
F.O.H.  Detroit 
Size  28"  X  55" 


Made 

treated 


of  "Woodlife" 
Ponderosa  Pine. 


Write  TODAY  or  call  tor  ALL 
the  facts  on  the  SIM«PLEX  wifi’ 
dow  .  .  .  also  our  line  of  CASE¬ 
MENT  STORM  WINDOWS  made 
to  fit  every  type  of  casement 
window. 


Doors  and  Basements  available.  that  SELL! 


Interchangeable,  lighf- 
weighf  screen  and  win¬ 
dow  inserts. 

Stained  finish  —  can  be 
varnished  or  painted. 

Built  -  in,  trouble  - 
ventilators. 

Easily,  inexpensively  in¬ 
stalled. 

.  and  many  other  features 


proof 


IDA  PRODUCTS  COMPANY 


1909  E.  Forest  Avenue 

TEMPLE  3  8800 


Detroit,  Mich. 


BUILDING  SPECIALTIES 


COVERS  ALL  THE  IMPORTANT  SUBJECTS! 

By  subscribing  to  it  you  assure  yourself  of  keeping 
up-to-date  on  the  following:  better  selling  methods, 
installation  techniques,  management  details,  how 
to  sell  particular  specialties,  getting  and  holding 
good  salesmen,  advertising,  new  products,  and 
many  others.  Send  the  coupon  today!  Only  $3 
a  year. 


BUILDING  SPECIALTIES 

425  Fourth  Avenue,  New  York  16,  N.  Y. 

/ 

Please  enter  my  subscription  to  BUILDING  ! 

SPECIALTIES  at  $3.00  for  one  year.  L 

/ 

Bill  me  for  this  amount. 

^  Enclosed  is  a  check  or  money  order.  / 

) 

My  Name .  ,/ 

/ 

Position .  ! 

Company . .  ^ 

Address .  / 

City . State .  ^ 


August,  1951 
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WITH 

RE*NU-IT 

A  STEEL-LIKE  COATING 
tHAT  WATERPROOFS, 
BEAUTIFIES  •  INSULATES 
AND  PROTECTS  ANY 
SURFACE 


FACTS  ABOUT  RE-NU-IT 


Q.  What  is  it? 

A,  A  waterproof  finisK  side  wall  resurfacer. 

Q.  What  does  it  do? 

A.  Renews  any  surface  by  putting  on  A  STEEL  LIKE 
COATING  that  BEAUTIFIES  . . .  INSULATES  . . .  PRO¬ 
TECTS  and  enhances  the  oppearonce  and  VALUE 
of  your  home. 

Q.  What  does  it  contain? 

A.  A  chemical  base  formulation  that  incorporates  the 
two  indestructible  protective  and  insulating  minerals 
ASBESTOS  and  MICA,  and  is  manufactured  in  accord¬ 
ance  with  our  exclusive  process. 

Q.  How  is  it  applied? 

A.  RE-NU-IT  is  applied  by  powerful  pressure.  It  is  not 
merely  nailed  on  top  of  your  old  side  walls,  but 
actually  fused  on  and  thus  becomes  part  of  them, 
quickly  drying  to  a  COLORFUL  TEXTURE  FINISHED 
COATING. 

Q.  Who  applies  RE-NU-IT? 

A.  For  your  protection  only  factory  approved  authorized 
applicators. 


in  9  Beautiful  Colors: 


TILE  RED 

BAniESHIP  GRAY 
STUCCO  WHITE 


INDIAN  IVORY 
OCEAN  GREEN 
DESERT  BUFF 


TEAL  BLUE 
WISTERIA  PINK 
STONE  GRAY 


FOR  FULL  PARTICULARS  •  CALL  OR  WRITE 


OR  FILL  IN  AND  MAIL  THE  ATTACHED  COUPON 


RE  -  NU  -  IT  CORPORATION 

424  West  42nd  St.  •  New  York  1  8,  N.  Y. 
LOngacre  3-6631 


RE-NU-IT  CORP. 

424  WEST  42nd  STBECT 


NEW  YORK  18.  N.  Y. 


PIcost  send  complete  Applicotor  infotmetien  to. 

Nome _ 
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INSULATION 


Thousonds  of  new  types  o4  insu¬ 
lation  iobs  are  open  to  you  with 
SprayCratt.  Since  it  can  be  ap¬ 
plied  over  ANY  surface,  fVIRY 
building  is  a  prospect. 


SprayCraft 


Forrnrrly  Sffniy  Kot*‘ 


Acoustical  and  Industrial  Insulation 


ACOUSTICAL  CORRECTION 


Offers  You  A 

BIG  BUSINESS 

OPPORTUNITY  NOW 


FIREPROOFING 


CONTROL 


li  you  are  a  live-wire  dealer  interested  in  building 
your  volume  to  tremendous  proportions.  SPRAYCRAFT 
otters  you  a  brand  new  product  with  limitless  possi¬ 
bilities.  There  is  no  product  available  to  you  today 
that  otters  a  greater  range  of  prospects,  or  larger 
protit  opportunities.  It  you  want  to  expand.  Investi 
gate  it  today. 


Study  These  Markets: 

SprayCraft  has  on  extremely  high  coefficient  of  sound  absorption  and 
is  completely  incombustible.  This  makes  it  ideal  for  interior  insulation 
in  churches,  auditoriums,  offices,  restaurants  and  theatres. 

Condensation  con  be  effectively  controlled  by  SprayCraft.  This  opens  a 
tremendous  industrial  market  for  applicators.  SprayCraft  can  also  be 
applied  directly  to  masonry  walls  and  plasterboard  ceilings,  adding  to 
the  applicators'  markets. 

SprayCraft  is  an  ideal  material  for  thermal  insulation.  Sprayed  from  a 
gun  directly  on  any  surface  it  forms  a  uniform  coating.  It  eliminates 
the  dust  usually  present  during  insulation  application,  and  is  water- 
repellent,  rust-resistant,  wind-tight,  and  fireproof. 


BIG  PROFITS— LARGE  VOLUME— A  NEW  FIELD 
- WRITE  FOR  DETAILS - 

SPRAYED  INSULATION,  INC. 

56-58  CRITTENDEN  ST.  NEWARK  4.  N.  ). 


Augvist,  1951 
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On  tlie  House  . .  . 


rpHE  business  outlook  has  rarely 
been  more  confused  than  it  is 
today.  Yet,  despite  the  many  un¬ 
certainties  of  the  situation,  there 
are  many  facts  that  justify  at 
least  some  cautious  optimism.  The 
second  half  of  1951  can  still  be¬ 
come  a  record  breaker.  Personal 
incomes  are  at  an  all  time  hi^h. 
Deposits  in  the  nation's  529  mutual 
savings  hanks  increased  billion 
last  February  to  reach  $20  billion. 
l'nempl»»yment  is  only  2.6  per  cent 
and  is  thus  well  below  the  normal 
level.  There  is  thus  plenty  of 
money  in  the  pockets  of  customers 
hut  the  selling  job  is  tougher  than 
last  year  and  requires  m«»re  ener¬ 
getic  selling  and  promotion. 

Meanwhile,  one  of  the  impor-  ^ 
taut  developments  of  the  past  few 
months  is  the  slow  but  steady  re-  . 
orientation  of  the  building  indus¬ 
try  toward  the  remodeling  market. 
Desjtite  certain  shortages  the 
building  material  lines  are  creak¬ 
ing  under  huge  inventories — near¬ 
ly  2.8  billions  compared  with  last 
year’s  2  billion.  In  other  words, 
builders  have  ami)le  stock  of  mate¬ 
rials  for  remodeling.  Although  new 
home  starts  in  the  first  (piarter 
were  actually  ahead  of  last  year, 
tl.e  figures  on  permits  issued  for 
new  construction  have  begun  to 
droj)  sharply  as  Regulation  X  be¬ 
gins  to  bite  into  the  building  in¬ 
dustry.  Accoi'ding  to  Dun’s  Re¬ 
view,  .January  1951  was  per 
ce  nt  ahead  of  .January  1950  where¬ 
as  in  P'ebruary  1951  new  permits 
were  1.8  per  cent  below  the  level 
of  February  19.50. 

4c  9|e  4t 

It  is  with  these  figures  in  mind 
that  the  building  industry  is  being  | 
urged  by  its  trade  papers  and  gov¬ 
ernment  economists  to  take  advan¬ 
tage  of  the  huge  amounts  of  ma¬ 
terials  now  available  and  turn  se¬ 
riously  toward  the  remodeling 
market.  That  it  will  do  so  cannot 
be  doubted — right  now  it  has  no 
(CoiitiiuiKl  on  Pfif/t’  28)  | 
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big  reasons  why  you 

should  sell- 

WILSON  STORM  WINDOWS 

for  metal  casements 


J.  CONTINUOUS  SUPPLIES — regardless  of  material  shortages 
2.  COMPLETE  LINE — for  both  inside  and  outside  installation 
3,  TOP  QUALITY — materials,  design  and  construction 

It’s  true!  ^'ou  can  count  on  Vi'ilson  t<»  supply  all  the  storm  windows  you  can  sell  this  fail 
and  winter. 

Vi  ilson  has  the  experience  and  the  production  facilities  to  use  tiluminum,  steel  and  ii  ood 
in  making  storm  w  indows  of  the  finest  quality. 

Vl’ilson  makes  a  complete  line  of  storm  windows  for  metal  casements — types  ft)r  both 
inside  and  outside  installation.  'X’hen  you  sell  a  full  line,  you  sell  more  jobs. 

'I'herefttre,  regardless  t)f  present  or  future  material  restrictions  or  type  of  installation,  you 
are  always  assured  of  unlimited  supplies  f«)r  your  customers.  Protect  your  volume  and 
profits  —  sell  W  ilson  Storm  Windows. 


H  ere  is  the  most  outstanding  casement  storm  windttw' 
on  the  market.  Hasilv  installed  on  the  inside.  Lifetime 
construction.  Lully  insulated.  Available  in  aluminum 
or  steel. 

Interchangeable  with  screens.  Cila/ed  with  double 
strength  glass.  Sizes  to  fit  all  standard  and  modular 
size  metal  casements. 


Available  in  aluminum  t)r  steel,  this  popular  new 
W  ilson  Stt)rm  Window  installs  permanently  t)n  the 
outside  t)f  the  casement.  Completely  eliminates  sttir- 
age  prtiblems. 

Panels  are  fully  insulated  and  glazed  with  double 
strength  glass.  Sizes  for  all  standard  and  modular 
size  metal  casements. 


Brand  new  and  ready  to  sell,  Wilson  Wood  Storm  Win¬ 
dows,  with  removable  metal  frame  inserts,  are  available 
in  either  Tidewater  Cypress  or  (California  Redwood. 

Designed  for  outside  installation,  they  include  the 
same  p»>pular  features  as  W'ilson  Metal  Storm  Panels. 

Lurnisned  in  natural  wood  stain  finish  or  with  baked- 
on  aluminum  paint.  Lit  all  standard  and  modular  size 
metal  casements. 


Act  now  to  assure  ytturself  a  continuing  supply  of 
Wilson  Storm  Windttws  for  metal  casements.  I  se 
the  coupon  to  get  full  details  about  the  Wilson  line. 


L.  S.  WILSON  MFC.  CO. 

2300  S.  Western  Ave.,  Chicago  8,  lltinoii 

Please  rush  complete  details  on  your  new  products 
for  metal  casements.  I  am  interested  in 


I  1  Metal  Storm  Windows  Q  Screens  Q  Wood  Storm  Windov 
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BUILDING 

SPECIALTIES 

August  1951 


Next  Boom  Will  Be 
In  Remodeling 


General  trend  toward  improvement 
of  older  homes  seen  as  new 
construction  boom  falters 


TMKKH  is  rt*as()ii  to  believe 

that  the  next  biiildinj?  boom  will 
be  in  remodeled  and  modernized 
homes.  Demand  for  adequate  hous¬ 
ing  is  still  enormous  though  the 
rate  of  new  construction  has  taper¬ 
ed  off  shari)ly.  In  no  section  have 
new  dwelling  kept  jiace  with  the 
vastly  increased  i)opulation.  How¬ 
ever,  there  are  23,0()(),()v)0  houses 
in  the  U.  S.  which  are  over  .‘10  years 
old.  If  brought  uj)  to  date,  they 
offer  a  re.source,  still  largely  un¬ 
tapped,  which  can  help  meet  con- 
sum.er  demand. 

Of  every  .$G.0()  of  loan  insurance 
sponsored  by  the  Federal  Housing 
Administration  $1.00  is  for  repair, 
alteration  and  improvement  of 
existing  properties.  In  the  first  b 
months  of  1950  these  loans  amount¬ 


ed  to  $221.1  millions  as  against 
$195.9  millions  in  1919.  The  typical 
])roi)erty  improvement  loan  insured 
by  FHA  during  1950  was  used  to 
imi)rovea  single-family  dwelling. 

Obviously  the  rising  intere.st  of 
home  owning  public  in  remodeling 
is  a  tremendous  advantage  for 
building  specialty  dealers  and  offers 
them  a  vast  market.  Modern  com¬ 
bination  windows,  kitchens,  insula¬ 
tion,  metal  awnings,  etc.,  are  all 
nece.ssities  in  making  an  old  home 
livable  and  comfortable.  The  de¬ 
cline  in  new  construction  isn’t  hurt¬ 
ing  the  specialty  business  because 
the  increase  in  remodeling  is  en¬ 
larging  what  has  always  been  the 
building  specialty  dealer's  basic 
field — improving  old  construction. 

This  is  no  mushroom  market. 


Real  estate  records  show  that 
people  are  ready  to  buy  existing 
l)roperty  j)rovided  it  has  been  put 
in  good  condition,  or  stay  where 
they  are  and  imj)rove  the  hou.se 
they  live  in.  The  Survey  Ke.search 
Center  of  the  University  of  Michi¬ 
gan,  which  studies  consumer  fi¬ 
nances  for  the  Federal  Reserve  Sy.s- 
tem,  found  in  both  1949  and  19.50 
that  approximately  2  old  hou.ses 
were  bought  for  every  new  one  j)ur- 
chased.  This  ratio  is  generally  con¬ 
sidered  to  be  characteristic  of  build¬ 
ing  boom  conditions  and  now  that 
new  homes  are  less  available  the 
ratio  in  favor  of  old  homes  will 
ijicrea.se. 

There  are  powerful  factors  now 
which  will  impel  more  jjeonle  than 
(('oufhnied  on  Page  ,3.3) 


BUILDING  SPECIALTIES 


S«ll  Jalousies 


FOK  the  i)ast  few  years  the  use 
of  jalousies  has  been  expanding 
rai)idl.v  all  over  the  country  as  more 
ai;d  more  dealers  become  aware  of 
the  popular  interest  in  this  very 
handsome  and  extremely  useful 
pmduct.  For  the  sake  of  those  who 
have  not  hitherto  handled  them  let 
us  stop  a  moment  for  a  description. 

There  are  two  basic  type.s — those 
v  ith  glass  louvers  and  tho.se  witli 
aluminum  or  wooden  louvers.  For 
the  purposes  of  this  article  we  will 
confine  the  term  ‘jalousie"  to  those 


with  wood  or  aluminum  slats  and 
use  the  term  ‘‘Venetian  window” 
for  those  with  glass  louvers. 

Briefly  a  jalousie  consists  of  an 
aiuminum  frame  (although  red¬ 
wood  is  now  used  because  of  metal 
shortages)  enclosing  a  numlx*r  of 
wood  or  aluminum  horizontal  slats 
from  2'  j"  to  4”  in  width  which  are 
held  in  i)lace  at  both  ends  by  means 
of  pivoted  metal  brackets,  clamps, 
or  clips.  A  short,  geared  handle  is 
u.'ed  to  turn  the  slats  upward  or 
downward  from  the  inside  of  the 
house.  In  effect,  they  are  a  sort  of 
outside  Venetian  blind  excejjt  that 
they  cannot  be  raised  or  lowered. 


Shown  at  the  top  is  a  single 
unit  of  a  glass  jalousie  or 
Venetian  window.  Note  the 
handle  behind  the  unit  and 
the  glass  louvers.  Turning 
the  handle  from  the  inside 
will  move  the  louvers  up  or 
down  to  any  desired  degree. 
Center  photo  shows  porch 
enclosed  with  glass  jalousies 
from  ceiling  to  floor.  Door 
is  also  equipped  with  jalousie. 
Right:  A  typical  installation 
on  a  new  home  which  con¬ 
sists  of  three  units  placed 
side  by  side  plus  a  unit  on 
the  door  at  left. 


Sunlight  Cunlrol 


In  the  tropic.**  they  are  u.-*ed  in- 
.■*tead  of  window.s,  in  temperate 
climate.**  they  are  permanently  in- 
.-italled  in  front  of  windows  or 
screens.  They  are  an  ideal  j)rotec- 
tion  against  the  sun  since  they  can 
be  adju.-*ted  to  keep  direct  rays  out 
of  the  room  while  at  the  .same  time 
they  do  not  interfere  with  vision 
or  ventilation.  They  also  serve  to 
direct  the  incoming  breeze  ui)ward 
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To  Increase  Sales  Volume 


Better  Than  Shades 


The  sun  shininjr  on  th 
jrlass  heats  the  air  bel 
shade  and  the  window.  T 
air  rises  and  is  replaced 
air  from  the  floor.  As  th 
is  rei)eated  during  the  dj 
a  constant  stream  of  heat 
inj?  just  behind  the  wine: 
gradually  fills  up  the  roo 
it  rather  stuffy  and  unce 
by  the  time  it  is  opene 
evening. 


or  downward  according  to  the  de¬ 
sires  of  the  room  occupant  and  thins 
provide  a  selective  ventilation. 

During  rainstorms  they  can  be 
turned  downward  to  deflect  or  pre¬ 
vent  the  entry  of  water  yet  permit 
ample  ventilation.  They  are  also 
very  efficient  in  iireventing  clo.sed- 
off  rooms  from  becoming  hot  boxes 
during  the  summer.  Many  house¬ 
wives  like  to  close  the  windows  and 
pull  down  the  shades  of  most  of  the 
rooms  in  the  house  until  the  eve¬ 
ning.  In  theory  this  should  keep  the 


iiMiin  rtii  vj<i>  rtim  iiuirve 

pleasant  when  opened  for  the  eve¬ 
ning.  Pulling  down  the  shades  heli)s 
some  but  not  enough. 


A  jalousie  can  prevent  this 
whole  process.  P.y  turning  its  slats 
all  the  way  down  the  sun  is  kept 
off  the  window  glass  and  the  air  in 
the  ro(jm  gets  very  little  warmer 
than  it  was  when  the  window  was 
closed.  Jalousies  have  great  value 
from  the  point  of  view  of  privacy 
al.so.  Many  a  screened  in  back  porch 
is  an  ideal  i)lace  for  meals  during 
the  summer.  Unfortunately  people 
can  easily  be  seen  through  the 


.screening  and  in  a  suburban  house 
with  neighbors  all  around  this  can 
be  annoying.  Jalousies  not  only 
guarantee  privacy  but  permit  cool 
breezes  to  come  through  to  assure 
comfort.  Moreover,  there  is  no 
need  to  rush  for  cover  if  a  storm 
comes  up  suddenly  nor  does  the 
home  owner  have  to  drag  all  his 
porch  furniture  indoor  to  prevent 
it  from  getting  wet. 

{ContiuKvd  on  Page  29) 
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Roll-Up  Vertical  Blinds 


Housewives  dream  about  them,  home  owners  buy  them, 
and  you  make  money  selling  them 


-  '  |)t*aianco.  As  a  pailition  it  can  l)e  .Multiple  installations  are  used  on 

From  Data  Furnished  By  doorways  or  i)etween  a  din-  wider  oi)eninjrs.  When  closed  (par- 

Vertical  Blind  Mig.  Corp.  jjijr  ell  and  the  living  room  where  allel  to  the  window  jrlass)  comidete 

l)oth  liftht  and  privacy  with  access  i)rivacy  is  oldained. 
rilUE  vertical  l)lind  that  rolls  up  is  are  desirable  at  dilferent  times.  It  is  from  the  standpoint  of  li^ht 
the  latest  advance  in  solving  the  When  not  needed  it  can  be  rolled  up  control  that  this  type  of  vertical 
ever  pre.sent  i)rol>lem  of  window  out  of  the  way.  It  can  also  be  used  blind  makes  its  important  contri- 
coveriiiK.  It  provides  new  flexibility  as  a  backjtround  for  show  windows  bution  as  a  window  covering.  The 
of  light  control,  unobstructed  vision  and  as  a  l)ackdroi)  in  disi)lay  rooms,  vertical  vanes  admit  light  through 
when  open,  and  complete  privacy  The  principal  material  is  DuPont  the  full  length  of  the  window.  No 
when  closed.  It  is  decorative,  color-  Tontine.  It  is  a  plastic  impregnated  matter  what  hour  of  the  day  or  the 
ful,  and  needs  a  minimum  of  care  fabric  developed  specifically  to  with-  position  of  the  sun  in  the  sky,  it  can 
following  installation.  .stand  fading,  cracking,  checking,  be  rotated  to  obtain  the  maximum 

The  vertical  vanes  (louvres)  are  sPrinking,  and  .stretching.  Cleaning  amount  of  light  without  glare.  On 
hung  from  a  pole  which  slii)s  into  a  is  done  readily  with  a  .soaj)  and  dull  grey  days  it  can  be  rolled  up 
pair  of  brackets.  .As  the  pole  is  water  .solution.  It  is  offered  in  a  .se-  completely  out  of  sight  to  admit  all 
turned  on  its  horizontal  axis,  the  lection  of  12  colors  at  present.  In  the  available  daylight.  Room  inte- 
vanes  are  rotated  through  190  de-  conjunction  with  DuPont,  special  riors  are  brighter  and  moi'e  cheer- 
grees  on  their  veitical  axes.  When  colors  have  been  develoi)ed  includ-  ful.  working  conditions  are  better, 
clo.sed  it  rolls  uj)  on  the  pole  to  any  mg  chartreuse,  turiiuoi.se,  daffodil  and  there  is  less  eye-strain  because 
desired  height  or  completely  out  of  yellow,  and  burgundy.  Neutral  the  room  receives  the  maximum 
sight.  The  entire  operation  is  con-  tones  are  also  available.  amount  of  the  best  kind  of  light — 

trolled  by  a  single  endle.ss  length  of  The  vanes  are  A\>\"  wide  and  are  daylight  without  glare, 
bead  chain.  The  bottom  is  free  hang-  spaced  approximately  .‘D  along  Theverticalblindisahighlydec- 
ing  although  tie-back  loops  ai  e  pro-  the  pole.  .As  a  result,  when  the  blind  orative  medium  l>ecause  of  the 
vided  for  anchoring,  if  nece.s.sary.  isopen  (peri)endicular  to  the  win-  basic  simplicity  of  its  lines,  and  also 
It  is  a  versatile  j)roduct  not  dow  glass)  there  is  unobstructed  becau.se  it  permits  the  u.se  of  color 
limited  .strictly  for  u.se  at  the  win-  vision  which  makes  it  ideal  for  pic-  ma.s.ses  to  com|)lement  the  other  in- 
dow.  On  specification  it  can  be  fure  windows  and  other  large  gla.ss  terior  furnishings.  Contrasting  col- 
parf  ed  at  the  center  for  u.se  as  a  par-  areas.  Openings  uj)  to  120"  in  width  ors  can  be  placed  on  the  same  blind 
tition  or  to  obtai!i  a  novel  swag  ap-  can  be  covered  by  a  single  blind.  {Continued  on  f*age  2S) 


I'luito  Courtesy  Vertical  Blind  Mfg.  Co. 

Vertical  blinds  have  both  practical  and  decorative  functions.  At  left  the  blinds  have  been  opened  partly,  at  right  they  are 

completely  closed. 
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ie  G  L  O  B  E 

weldloks 


REG.  U.  S.  PAT.  OFFICE 

”IT  INTERLOCKS” 


STRIKING  appearance,  rich  coloring,  smart  modern  appeal  — 
this  shingle  has  "everything"— sells  itself  at  first  glance  and 
wins  lasting  preference  through  superior  performance. 

Designed  to  lock  tightly  with  each  other  and  lay  smooth  over  any  surface,  GLOBE 
Weldlok  Shingles  give  the  roof  an  expensive  appearance  —  yet  are  priced  for  the 
great  middle  market.  Self  spacing,  self  aligning,  they  re  easily  and  quickly  applied. 
No  clips  or  staples  necessary.  Extremely  durable  and  weather  resistant.  Don't 
pass  up  this  opportunity.  Write  today  for  full  information. 
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BUILDING  SPECIALTIES 


Combination  Window  Hardware 


Here  are  some  valuable  pointers  to 
keep  in  mind  when  selecting  a  window 


By  GERALD  GRANT.  Pres. 
G.  Grant  Company 


rpHK  sak-ability  of  combination 
J-  storm  windows  and  doors  can 
be  Ki't^atly  increased  by  efficient 
small  parts  and  attractive  hard¬ 
ware.  There  is  actually  only  a  small 
ditference  in  costs  between  ordi¬ 
nary  "home  made”  parts  and  the 
well  tinished,  uniform  parts  of 
controlled  (juality.  Obviously  good 
small  parts  contribute  to  the  dur¬ 
ability  and  permanence  of  a  win¬ 
dow  while  simple.  appr((i)riate,  and 
good  looking  hardware  is  bound  to 
attract  the  cu.stomer’s  eye  and  ea.se 
the  salesman's  .selling  etfort. 

Here  are  .some  of  the  things  you 
should  know  about  small  parts  and 
hardware  when  you  are  making  up 
your  mind  about  the  quality  and 
durability  of  a  window: 

-Miter  .l<»ints — Varicuis  types  of 
this  joint  are  made  by  using  in.serts 
which  are  either  crimped,  screwed, 
driven  in.  or  in.serted  by  a  com¬ 
bination  of  these  methods.  Crimp¬ 
ing  is  the  mo.st  economical  but 
causes  dilHculty  when  repairing 
glass  or  .screen  because  the  frames 
are  usually  damagt‘d  during  the 
removal  of  either  one. 


Screwed  miter  inserts  are  e.xpen- 
sive,  but  the  advantage  of  simple 
assembly  and  di.sas.sembly  is  ob¬ 
vious. 

Driven  miter  in.serts  give  the 
Le.st  appearance  of  all  since  no 
crimpmarks  or  .screw  heads  are 
visible.  But  this  method  requires 
clo.se  tolerance  fitting  of  in.serts  and 
frame  sections  which  may  or  may 
not  be  practical  under  certain  cir¬ 
cumstances. 

Other  methods  of  fastening  at 
the  corne”s  include  welding,  driven 
liins  ( for  butt  joints) ,  or  mere  fric¬ 
tion  between  glass  and  frame. 
These  methods  are  as  good  as 
niiter.--  as  far  as  quality  is  con¬ 
cerned  (in  most  cases)  but  are  less 
popular  liecause  of  usually  le.ss 
favorable  appearance. 


Screen  Lift 

Catches — The.se  are  u.sed  for  the 
purjiose  of  holding  panels  in  posi¬ 
tion  at  various  heights  and  are  the 
most  imjiortant  pieces  of  hardware 
with  regard  to  sales  appeal  and  ap¬ 
pearance.  They  are  the  only  parts 
actively  and  frequently  operated  by 
the  u.ser  of  the  window  and  must  be 
easily  accessible,  durable,  and  op¬ 
erated  with  a  minimum  of  effort. 
In  addition,  they  mu.st  be  good 
looking  esjxvially  if  they  form 
handles  at  the  .same  time. 

Design  of  catches  has  improved 
lately,  mainly  in  answer  to  com¬ 


plaints  and  suggestions  from  con¬ 
sumers,  and  frequency  of  service 
calls  cau.sed  by  defective  catches 
has  been  reduced. 


Springs — In  mo.st  combination 
windows  some  springs  are  used  of 
one  tyiK*  or  another  for  the  purpose 
of  increasing  friction  between  outer 
frames  and  panels.  This  friction 
usually  is  necessary  to  prevent  rat¬ 
tling  and  rapid  or  sudden  dropping 
of  the  panels.  In  some  windows 
they  even  take  the  place  of  hand 
operated  catches  for  holding  the 
panels  at  various  heights. 

The  main  consideration  in 
springs  has  to  be  given  to  the  ma¬ 
terial  of  which  they  are  made. 
None  are  even  nearly  perfect  and 
improvement  would  be  very  wel- 
c(tme.  Three  materials  are  used  at 
this  time:  tempered  aluminum, 
stainless  steel,  and  plated  spring 
.steel.  While  the  first  two  are  bound 
to  lo.se  tension  after  prolonged  use, 
the  plated  spring  .steel  will  retain 
its  tem))er  but  will  rust  when  the 
plating  rubs  off,  which  happens 
without  fail  after  a  relatively  short 
time  because  of  the  constant  rub¬ 
bing  motion  to  which  the  springs 
are  subjected. 

{Continued  on  Page  ,31 ) 
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One  of  the  many  siding  jobs  in¬ 
stalled  by  Ben  Weinstein  and  his 
partner,  Sam  Fineberg,  in  South 
Bend,  Indiana. 


Indiana  Dealers  Find  Consideration 

For  Customers  Is  Key  To  Profits 

Sooth  Bend  partners  meet  stiffening  competition  by  treating 
prospects  with  hnmor,  friendliness,  appreciation  and  honesty 


CUSTOMER  con.sideration  from 
the  door-to-door  salesman’s 
point  of  view,  is  too  often  over¬ 
looked  as  a  sales  producer,”  says 
Ben  Weinstein,  co-partner  with 
Sam  Fineberg,  in  Roofers  &  Siders, 
Inc.,  a  South  Bend  firm  which  .sells 
combination  windows,  metal  awn¬ 
ings  and  canopies,  and  does  roofing 
and  siding. 

“In  addition,”  continues  Mr. 
Weinstein,  “consideration  can  of¬ 
ten  be  combined  with  the  avoidance 
of  ‘pit-falls’  that  ruin  a  sale.  I  can 
offer  no  better  example  of  this  than 
a  recent  case  in  which  a  widow  was 
almost  sold  on  a  $550  siding  appli¬ 
cation.  She  kept  insisting,  however, 
that  she  wanted  to  consult  with  her 
son.  I  had  no  way  of  determining 
whether  or  not  the  son  would  help 
or  hinder  the  sale,  and  it  was  a 
risk  not  worth  taking. 


“In  a  humorous  manner,  I  a.sked 
her  if  her  son  consulted  with  her 
when  he  wanted  to  buy  an  automo¬ 
bile,  or  .some  other  object.  When 
she  rei)lied  in  the  negative,  I  asked 
why  she  should  insi.st  on  his  col¬ 
laboration,  pointing  out  that  we 
were  a  legitimate  company  with 
many  satisfied  customers. 

Closes  The  Sale 

“As  a  clincher,  and  by  way  of 
exercising  consideration,  I  in¬ 
formed  her  that  if  we  clo.sed  the 
sale  immediately,  I  would  deduct 
$‘20  from  the  price  with  which  she 
could  purcha.se  a  new  hat.  The  deal 
was  then  consummated  without 
further  ado.” 

In  addition  to  the  two  partners, 
two  salesmen  regularly  canvass  the 
South  Bend  area.  Mr.  Weinstein 


l)oint.s  out  that  salesmen  are 
equipped  with  photos  of  past  in¬ 
stallations  and  panels  of  siding.  He 
makes  it  clear  however,  that  the 
best  and  most  elaborate  promotion¬ 
al  devices  and  gadgets  on  the  mar¬ 
ket  are  of  little  assistance  unless 
salesmen  remember  to  employ  the 
basic,  human  traits  appreciated  by 
every  individual. 

“When  I  .say,  ‘human,’  I  mean 
ju.st  that,”  states  Mr.  Weinstein. 
“Certainly,  competition  is  becom¬ 
ing  keener,  and  will  become  more 
.so.  It  i.'^  now  that  the.se  traits  such 
as  humor,  con.sideration,  apprecia¬ 
tion,  friendline.ss,  hone.sty — assume 
more  importance  than  in  the  past, 
when  such  words  were  often  used 
hai)-hazardlj'. 

“In  addition,  home  improvement 
applicators  are  springing  up  like 
(Coutinmd  on  Pa(fe  30) 
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'SOFTENING  UP"  more 
prospeds  for  you  I 


Alumacics  are  known  to  millions  of  magazine 
readers  all  over  the  United  States  and  Canada  be¬ 
cause  they've  been  nationally  advertised  for  years! 
Dealers  and  distributors  who  handle  a  nationally- 
advertised  and  nationally-known  product  know  that 
such  recognition  means  faster  consumer  acceptance, 
easier  sales!  A  plus  value  for  you! 


Look  at  this  Line! 


AlUMATIC  COMBINATION  WINDOWS  —  Americas 

finest  combination  units,  with  superior  features — 
removable  sill,  interlocking  meeting  rail,  self¬ 
storing  inserts.  The  leader  in  the  field! 

ARALUM  COMBINATION  WINDOWS  —  Complete 
self-storing  aluminum  combination  units  at  prices 
that  compete  with  wood  storms  and  screens! 

KAYSTO  COMBINATION  WINDOWS  —  For  casement 
w  indows  of  all  types — in-swinging  or  out-swinging, 
wood  or  metal.  Screen  section  slides  horizontally 
or  vertically.  Protects  entire  window  opening! 

TRI-MATIC  TRIPLE  SLIDE  COMBINATION  WINDOWS 

—  Storm  and  screen  sections  slide  up  and  down, 
providing  outside  access.  Interlocking  meeting  rail 
assures  weather-tight  fit  for  years  to  come! 


It  offers  leadership  to  you  — 

Full  protection  to  the  consumer 

_  GUARDIAN  REDWOOD  COMBINATION  WINDOWS 

[fc  I!  Two  separate  tracks  provide  controI?td  ventilation. 

Storm  and  screen  in  place  all  year  round.  No 
changing,  no  storing.  Completely  weatherstripped! 

□  ALUMINUM  COMBINATION  DOORS  —  Ruggedly 
built  of  hollow  extruded  sections  to  take  heavy 
t  j  duty.  Complete  with  hardware  and  closure. 

.  SCREEN  PORCH  ENCLOSURES  —  A  handy  all-alumi- 
num,  indoor-outdoor  living  room  with  interchange- 
able  storm  and  screen  sections.  Also  used  for 
temporary  business  and  commercial  structures. 


I  am  interesrtd  in  selling  Alumatic  Products  Please  send  me 
more  information  on  becoming  an  Alumatic  Dealer. 


umcLk 

CORPORATION  OF  AMERICA 

2081  SOUTH  56th  STREET 
MILWAUKEE  14,  WISCONSIN 
In  Canada:  ALUMINUM  BLDG.  PRODUCTS  CO.,  LID. 
CHILVFR  ROAD,  WINDSOR,  ONTARIO 


Telephone 


ALUMATIC  CORP  OF  AMERICA— N.w  Jt„,y  Division 
105  STATE  ST  PATERSON  N  J 


Versatile  8  and  10-inch 
exhaust  fans  add  to  the 
comfort  and  convenience 
of  the  home  and  offer 
a  year  round  market 
to  aggressive  dealers 


Photo  Courtesy  I'ropdler  pan  Mfrs.  .‘Ijin. 

The  exhaust  fan  could  not  be  placed  over  the  stove  here  but  will  function  efficiently 
on  the  back  wall.  Fans  like  this  provide  best  means  of  eliminating  cooking  odors. 


Big  Profits 


From  Small  Fans 


From  Data  Fiunished  By 
The  Propeller  Fan  Mirs.  Assn. 


IN  TWO  previou.s  article.s  we  have 
di.scussed  window  and  attic  fans 
whose  sale  is  inspired  by  the  heat 
of  summer.  However,  enterprisiiiK 
sales  efforts  can  make  certain  types 
of  propeller  fans  non-seasonal 
profit  producers: 

Kitchen  Installations: 

The  kitchen-ventilator-type  of 
fan  has  lonj?  been  recoKidzed  as  an 
essential  for  modern  homes.  Every 
“electrical-kitchen”  displayed  in 
home  exhibits  or  de.scribed  in  the 
women’s  maj^azines  contains  one  of 
the.se  units.  The  public  has  been 
educated  to  the  point  where  over 
of  the  new  homes  constructed 
last  year  included  kitchen  fans  as 


one  of  the  features.  With  a  little 
promotion  this  fii^ure  can  easily  be 
doubled  in  your  area. 

Kitchen  fans  can  be  .sold  to  the 
woman  of  ihe  hou.se  on  its  comfort 
and  labor-saving  features  alone. 
The  U.  S.  Testing  Laboratories  have 
found  that  in  the  cour.se  of  a 
year’s  cooking  for  the  average 
family  400  pounds  of  grease  and 
grime  are  given  off ! 

In  addition  to  the  dramatic  .sales- 
points  of  many  dollars  .saved  in 
cleaning  bills  for  walls,  drapes  and 
furniture;  and  many  hours  .saved 
from  the  drudgery  of  housework 
are  the  comfort  features.  I4y  trap¬ 
ping  kitchen  odors  and  heat  at  their 
.source,  their  spreading  throughout 
the  house  is  prevented. 

The  compact  layout  of  modern 
homes  and  ai)artment.s  really  makes 
the  i)recaution  of  a  kitchen  ventila¬ 


tor  a  must.  The  fan  should  be  in  use 
during  cooking  both  winter  and 
summer  and  should  have  a  I’ropel- 
ler  Fan  .Manufacturers’  As.sociation 
Rating  sufficient  to  change  the  air 
in  the  kitchen  every  two  or  three 
minutes. 

A  feature  that  will  help  .sell  kit¬ 
chen  fans  to  home  owners,  archi¬ 
tects,  builders,  and  landlords  is  the 
fact  that  they  do  much  to  prevent 
spread  of  moisture.  They  thus  pre¬ 
vent  wall,  ceiling,  and  roof  deter¬ 
ioration  cau.sed  by  fungus  growth 
on  damp  surfaces.  Labor  costs  of 
installation  at  time  of  construction 
or  remodeling  are  negligible. 

Hathr(M>m  Installation: 

p-ans  for  ventilation  of  bath¬ 
rooms  are  a  growing  source  of  add¬ 
ed  revenue.  The  undesirability  of 
moisture  and  .steam  collecting  on 
tiled,  mirrored,  and  chromed  sur- 
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faces  can  readily  be  appreciated  by 
everyone. 

A  fan  of  sidlicient  capacity  to 
chaiiKe  the  air  every  two  to  five 
minutes  (the  smaller  the  room  the 
faster  the  change)  should  be  in- 


[  I 
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stalled  so  that  the  incomiiiK  air 
sweeps  the  entire  room. 

Ha.sement  Installation: 

('ertain  problems  prevalent  in 
home  ba.sements  and  laundry  rooms 
are  easily  .solved  with  the  installa¬ 
tion  of  i)ropeller  fan. 

An  accumulation  of  stale,  moist 
air  which  results  in  drii)pinir  walls, 
mildew,  and  building  deterioration 
can  be  eliminated  throujirh  u.se  of 
l)roper  size  fan. 

The  movement  of  air  also  speeds 
up  the  prwe.s.s  of  drying  clothes  and 
removes  dust  and  fumes  from  ba.se- 
ment  workshops. 

Another  imjjortant  location  for 
ventilatiiiK  fans  is  the  basement 
recreation  room.  The  investment  in 
the.se  e.xpensive  rooms  requires  the 
protection  of  a  fan. 

The  caj)acity  of  ha.sement  fans 
should  change  the  air  comi)leteIy 
every  five  or  ten  minutes,  varyiiijr 
according  to  the  amount  of  fumes 
or  moisture  to  be  removed. 

Besides  the  alane  obvious  u.ses 
of  propeller  fans,  there  are  numer¬ 
ous  applications  that  can  be  ex- 
jdoited  by  intellijrent  .sales  tie-ins. 

Xur.series,  home  photo}rrai)hic 
dark  rooms  and  other  installations 
that  rtHiuire  a  constant  replenish¬ 
ment  of  fresh-air  are  other  .sources 
for  the.se  loiijr-Jirofit  marjrin  .sales. 
.More  than  one  of  the.se  small  fans 
can  be  sold  for  most  modern  homes 
and  they  obviously  do  not  replace, 
or  are  not  replaced  by  nijrht-cooling 
attic  fans.  The  u.se  of  either  points 
up  the  desirability  for  the  addition 
of  the  other;  makes  the  homeowner 
more  “comfort  con.scious’’  result  injr 
in  added  business  and  profits  from 
the  sincrle  .source. 


Diagrams  on  this  page  show  the 
different  places  where  an  exhaust 
fan  can  be  placed  in  a  kitchen. 
Note  that  despite  the  various  lay¬ 
outs  the  fan  is  placed  over  the 
stove  wherever  possible  as  in  Nos. 
1,  2,  3,  5,  6,  8,  and  9.  In  Nos. 
4,  7,  and  10  the  fan  is  located  as 
near  as  possible  to  the  stove.  The 
reason  for  this  is  that  wall  fans 
work  best  when  they  exhaust 
greasy  vapor  before  its  fatty  con¬ 
tent  can  be  deposited  on  the  walls 
and  curtains. 

-  I'^rauinys  i'C^urtcsy  American  Dlou'cr  Corp. 


Ventilating;  fairs  can  be  tied  in 
with  other  .sales.  The  orderinj?  of 
materials  for  recreation  rooms,  kit¬ 
chens,  bathrooms,  laundry  equip¬ 
ment,  etc.,  signal  the  possible  added 
.sale  of  ventilator  fans. 
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B  &  G  Mig.  Co.  Appoints 
Paul  Keebler  As  Gen.  Mgr. 

Announcement  has  been  made  by 
Kugene  Cohen,  Sales  Manager  of 
the  B  &  G  Manufacturing  Com¬ 
pany,  Pittsburgh,  manufacturers  of 
Storm  VV'izard  combination  storm 
doors,  of  the  promotion  of  Paul 
Keebler  as  General  Manager  of  the 
company.  Mr.  Keebler  has  .served 
as  Plant  Superintendent  for  the 
past  two  years.  As  General  .Man¬ 
ager  he  will  be  in  charge  of  new 
product  and  quality  control  as 
well  as  production  control. 


P.  Keebler 


Al.so  promoted  at  this  time  is 
Clifford  \V.  Lane,  Assistant  Plant 
Superintendent  who  will  now  act  as. 
Plant  Superintendent  for  the  B  &  G 
Plant  at  6905  Susquenhanna  Street. 
Norman  Bonomo  has  been  named 
to  till  the  Assistant  Plant  Super¬ 
intendent  vacancy.  Mr.  Bonomo  has 
been  with  the  firm  for  two  years. 

«  «  * 

Alumatic  Opens  New  Plant 
At  Paterson.  N.  J. 

The  Alumatic  Corporation  of 
America,  Milwaukee  has  announced 
the  opening  of  a  new  assembly  plant 
and  warehouse  at  105  State  Street 
in  Pater.son.  New  Jersey.  This  addi¬ 
tion  will  make  it  possible  for  win¬ 


S.  REPORTER . . . 


dow  dealers  and  distributors  along 
the  eastern  seaboard  to  receive 
completely  assembled  combination 
windows. 

Until  now  dealers  obtained  com- 
l)onents  of  the  various  Alumatic 
products  “KD”.  With  the  opening 
of  the  new  Paterson  plant  they  will 
be  able  to  take  promjjt  delivery  on 
completely  as.sembled  Tri-matic  and 
Kaysto  aluminum  combination  win¬ 
dows,  and  aluminum  combination 
doors.  New  dealers  without  assem¬ 
bly  facilities  can  now  obtain  ready- 
to-install  units. 

In  addition  to  its  main  plant  and 
home  office  in  .Milwaukee,  Alumatic 
al.so  operates  a  Canadian  branch. 
Aluminum  Building  Pnalucts  Com- 
I)any,  Ltd.,  in  Wind.sor,  Ontario. 
The  Pater.son  plant  is  another  step 
in  Alumatic’s  rapidly  e.xpanding 
program  .  .  designed  to  provide 

better  dealei  'rvice  in  all  .sections 
of  the  U.  S. 

Dealer  inquiries,  from  both  the 
eastern  seaboard  and  elsewhere, 
ai’e  invited.  Alumatic's  home  ad¬ 
dress  is  2085  S.  56th  Street,  Mil¬ 
waukee,  VV'^i.sconsin. 

*  *  * 

Reorganized  Guildcrest  Co. 
Moves  To  New  Location 

Mr.  Gus  G.  Edelman,  founder  of 
the  Guildcre.st  Co.,  manufacturers 
of  plastic  tile,  announces  the  com¬ 
pletion  of  the  firm’s  reorganization 
and  its  removal  to  a  new  location. 
The  company’s  new  address  is 
West  6.‘frd  Street,  Chicago,  Ill. 

Guildcre.st  will  continue  its  recog¬ 
nized  "cre.scent”  line  of  tile  with 
a  complete  selection  of  colors.  In 
addition,  a  full  line  of  Amtico  rub¬ 
ber  tile  and  acces.sories  is  available. 


Woodco  Is  Host  At 
Architects'  Meeting 

Architwt-Delegates  to  the  1951 
.Middle  Atlantic  District  confer¬ 
ence  of  the  American  Institute  of 
Architects,  held  the  latter  part  of 
June  at  Asbury  Park’s  Berkeley- 
Carteret  Hotel,  were  entertained  at 
a  special  Cocktail  Party  given  in 
their  honor  by  General  VV’oodcraft 
Co.,  Inc.,  of  North  Bergen,  N.  J. 
The  company,  which  manufactures 
the  Woodco  K.  ().  W.  Removable 
Wood  Window,  planned  this  affair 
as  a  tribute  to  the  tremendous  for¬ 
ward  strides  made  in  the  |)a.st  year 
by  the  A.  I.  A.  New  Jersey  ('hapter 
and  the  New  Jersey  Society  of 
Architects. 

♦  ♦  ♦ 

H.  J.  Wedemeyer  Appointed 
Gen.  Mgr.  By  Elmont 


H.  J.  Wedemeyer 


Elmont  .Manufacturing  Co.  of  El¬ 
mont,  L.  I.,  N.  Y’.,  announces  the 
appointment  of  H.  J.  Wedemeyer 
as  general  manager.  .Mr.  Wede¬ 
meyer  joined  the  company  on  April 
1st.  He  is  a  graduate  of  M.  I.  T. 
and  has  had  over  10  year.s’  e.\pe- 
rience  in  the  consumer  g(K)ds  and 
machine  tool  industries.  Eor  the 
(Confitnicd  on  Pof/e  .‘14  i 
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Ilg  Announces  New 
Kitchen  Ventilator 

The  lljr  Klectric  Ventilating' C'oni- 
l)any  announces  an  all  new  11k  Built- 
In  Kitchen  Ventilator,  model  LCIO. 

Made  with  adjustable  sleeves  to 
fit  various  wall  thicknesses,  catalog' 
has  an  expansion  raiiKc 
from  t'  ■/'  to  6"  and  cataloK  2r815.‘} 
has  an  expansion  raiiKe  from  'y^Y' 
to  tl”.  EiiKineered  for  use  in  thin 
wall  or  standard  wall  construction, 
it  delivers  certified  500  ('.  F.  M. 
capacity. 

Included  amoiiK  the  many  new 
features  of  this  fan  is  a  Krille  held 
in  i)lace  by  one  thumb  screw  for 
ease  in  cleaniiiK  and  servicinjjr;  one- 
piece  outside  and  inside  sleeves  of 
drawn  steel,  accurately  die-made 
for  tele-scopiiiK  one  into  the  other; 
door  of  drawn  steel  with  oversi/.ed 
hiiiKe,  oi)eninK  by  means  of  two 
torsion  si)rinKs  and  closiiiK  by 
means  of  a  pull  chain;  wide  flaiiKe 
on  outside  sleeve  for  easy  weather- 
tiKht  installation  in  frame,  brick 
veneer,  or  masomw. 


Standard  11k  features  in  this  fan 
are  its  tyi)e  fan  wheel  for 

extra  quietness,  totally  enclosed 
motor  and  weatherproof  door  seal 
to  keep  the  wind,  rain  and  cold  out 
when  fan  is  not  in  u.se.  Both  motor 
and  fan  ai'e  covered  by  the  11k 
"One-Name-I’late"  KiUirantee. 


L.  S.  Wilson  Mfg.  Co.  Has  New 
Sales  &  Installation  Manual 

The  L.  S.  Wilson  (’o.  is  distribut- 
iriK  a  new  manual  for  its  dealers. 
Compiled  in  this  publication  are  all 
the  technical  data  in  printed  and 
illustrated  form  which  are  the 
basis  of  Wilson  sales  ideas.  The 
manual  contains  every  fact  the 
dealer  needs  to  know  to  answer  a 
prospect’s  questions.  It  includes 
complete  specifications.  i)rices,  in¬ 
stallation  in.structions,  data  for 
sound  estimatiiiK,  and  much  other 
factual  information.  includiiiK  a 
de.scription  of  the  h.iidware  u.sed 
for  every  Wil.son  product. 

♦  *  ♦ 

L-O-F  Has  New 
Patterned  Glass  Door 

The  newest  thiiiK  in  kLiss  with 
a  modernizinK  and  decorative  touch 
for  homes,  offices,  hosj»itals,  .schools 
and  other  buildiiiKs  is  an  interior 
j)atterned  kLi'^s  door,  completely- 
equipi)ed  and  ready  to  haUK- 

This  new  door  combines  beauty 
in  appearance,  with  transmission  of 
.soft  liKht,  while  maintaininK  pri¬ 
vacy  between  rooms.  It  is  a  siiiKle 
slab  of  •■'({-inch  thick  Blue  RidKe 
Klass  with  .Muralex  jjattern  on  Ixdh 
sides.  Heat-treated  by  the  Securit 
prcK-ess,  it  is  manufactured  at  the 
Blu(‘  RidKe  factory  in  KiiiK-sport. 
Tenn..  and  distributed  throuKh  Lib- 


bey-Owen.s-Ford  Cda.ss  Comi)any. 

DesiKiied  only  for  interior  uses, 
the  new  Kb»>'f^  door  Kives  any  room 
a  new,  modern  look,  is  ea.sy  to  keep 
clean,  and  never  requires  refinish- 
iiiK.  Its  bronze-finished  hardware 
includes  a  SarKent  lock  and  Stanley 
ball-beariiiK  hiiiKes  which  provide 
fiuKvr-tip  oi)eration. 

*  «  « 

New  9'  X  7'  All-Steel  Canopy 
Type  Garage  Door 

A  new  !)'  x  7'  all-steel  KiiraKC  door 
in  the  canopy-tyi)e  is  announced  by 
Bob  Kirkman,  ManaKt'r  of  the 
Strand  (laraKe  Door  Division  of 
Detroit  Steel  Products  Company. 
Introduction  of  this  new  Strand 
model  follows  the  unusually  rapid 
accei)tance  by  the  public  and  the 
trade  of  the  recently  announced 
9'  X  7'  Strand  recediiiK  (track- 
type)  door. 


The  new,  wider  Strand  cano|)y- 
ty))e  door  projects  6.‘5"  when  open, 
and  provides  a  jjrotectiiiK  canoi)y 
that  shields  aKainst  either  sun  or 
rain.  The  canopy  door  is  de.scribed 
by  the  manufacturer  as  the  quick- 
e.st  and  easiest  of  all  doors  to  in¬ 
stall.  Horizontal  lines  in  the  new 
9'  Strand  doors  add  beauty  to  the 
KaraKo.  The  factory  list  price  of 
the  larKer  9'  Strand  door  is  only 
(Ciintitnud  on  Page  42) 
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Are  You  Taking  Advantage 
Of  Co-operative  Advertising? 

Proper  use  of  the  manufacturer's  allowance 
can  greatly  increase  your  business 


By  JOHN  R.  MAZEY 
Sales  Promotion  Manager 
Arlite  Industries,  Inc. 


A  LTHOUGH  tlv-  dealer,  himself, 
is  the  fellow  who  stands  to 
^uiin  most  from  co-op  advertising, 
many  through  their  own  neglect 
fail  in  making  the  fullest  use  of  the 
co-op  allowances  they  have  accrued, 
d'his  neglect  is  extremely  poor 
business  jtractice.  and  .just  plain 
ridiculous  when  you  realize  that 
the.se  dealers  really  hurt  them.selves 
the  most. 

Manufacturers  offer  co-op  allow¬ 
ances  which  are  ba.^ed  on  i)revious 
sales  volume,  or  on  a  combination 
of  other  factors.  If  the  allowance 
is  not  used  by  the  dealer  within 
a  s])ecified  time,  quite  often  it 
reverts  to  the  manufacturer.  When 
this  happens  the  dealer  doesn’t 
simply  lose  the  amount  of  the  co¬ 
op  allowance.  He  loses  far,  far 
more.  He  lo.ses  a  much  greater 
amount — the  i)rofit  he  could  have 
made,  if  he  had  used  the  allowance 
to  adverti.se. 

('o-op  .Allowance 

Let’s  supiose  a  dealer  sells 
$.')(),()()0  worth  of  a  product  during 
a  particular  i)eriod,  and  the  rate  of 
cr-op  is  2  per  cent.  The  amount  of 
this  co-op  allowance  is  .$1, ()()().  If 
the  dealer  earns  a  net  jirofit  of  10 
|)er  cent,  this  extra  2  per  cent  for 
co-op  seemingly  would  increase  his 
profit  by  20  per  cent.  .Actually  the 
increa.^e  is  even  more  than  that. 


If  the  dealer  uses  this  $1,000  co- 
oji,  he  must  match  it  with  another 
$l,(t00  of  his  own.  While  this  cuts 
into  his  profit,  he  now  has  $2,000  to 
sjiend  on  advertising. 

AVith  the  pivjper  type  of  adver¬ 
tising.  and  other  factors  remain¬ 
ing  equal,  this  advertising  appro- 
jiriation  might  very  well  bring  the 


By  DON  PACE 


THK  salesman  who  knows  What 
to  say.  When  to  say  it  and  .  .  . 
How  to  .say  it,  is  the  man  who  en¬ 
joys  a  constant  income,  the  best 
following,  and  a  sure  path  to  future 
success.  He  likes  his  job  and  gets 
a  bang  out  of  life.  A  specialty 
salesman  is  no  ordinary  “order- 
taker”;  his  is  a  specialized  job  that 
requires  know-how  even  beyond 
the  knowledge  of  his  particular 
product. 

One  of  our  recent  salesmeetings 
brought  out  contrasts  worth  con¬ 
sidering,  what  with  a  ‘mixed’  crew 
of  every  conceivable  personality, 
some  studious,  mo.st  not.  One  man 
in  particular  stands  out  like  a 
comet,  in  that  he  knows  little,  and 
cares  even  less  about  the  mechanics 
of  our  product,  but  manages  to 
increa.se  his  monthly  quota.  I’ve 
never  known  a  more  carefree, 
happy  and  indifferent  fellow  .  .  . 
“just  give  me  a  sample,  a  price 
sheet  and  ruler.”  were  his  remarks 


dealer  an  additional  $o(),000  in 
sales.  This  would  mean  an  addi¬ 
tional  10  per  cent  profit,  and  it 
would  earn  him  another  2  per  cent 
or  $1,000  for  more  co-op  advertis¬ 
ing. 

As  you  see,  it’s  a  never  ending 
circle  with  more  and  more  profits 
(Contimn  (}  on  28) 


when  he  came  into  the  office  look¬ 
ing  for  a  berth.  He  showed  no 
seeming  interest  in  the  itroduct 
when  it  was  explained  to  him.  He’d 
do  the  rest !  The  following  morning 
of  his  first  day’s  effort,  he  barged 
in  with  a  sizeable  order,  even 
tliough  his  sizes  were  slightly  un¬ 
orthodox. 

A  stranger  in  our  midst,  and  a 
produce!'!  The  older,  and  more 
e,\])erienced  men  seemed  both 
amused  ;ind  curious  how  this  new¬ 
comer.  who  apparently  knew  noth¬ 
ing  of  the  business,  could  ‘click’ 
immediately.  It  was  time  for  .some 
explanation  from  him. 

“Look  fellows,”  he  started,  “ever 
since  I  could  remember.  I’ve  had  to 
work  for  a  living.  W’ith  a  mother 
and  sisters  to  look  after,  it’s  been 
a  case  of  work  or  go  without.  I 
.sold  i)apers,  worked  as  a  laborer, 
drove  trucks  and  when  I  could  find 
the  time,  attended  nightschool  for 
what  little  education  1  posse.ss.” 

He  i)aused.  as  though  waiting  for 
what  he  .said  to  register,  then  con- 
(Confinin  on  Paijt  27) 


6  Basic  Points  In  Specialty  Selling 
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^ntrtjty. 


Another  Product  of 


1407  EAST  4 


MANUFACTURERS  OF  ALUM-A-LITE  AND  A  L  U  M  -  A  -  L  E  A  D  E  R  COMBINATIO 


Maae  to  sell  for  no  more  than  an  oramar 


All  the  Advantages  of  Both 
Aluminum  and  Mahogany! 
A  STORY  YOU  CAN  ROMANCE! 

GENUINE  HONDURAS  , 

MAHOGANY  FRAME! 


Here  it  is  .  .  .  the  new  Alu-Mah-Lite 
Aluminum  and  Mahogany  Self-Storing 
Combination  Window  .  .  .  the  latest 
addition  to  a  long  line  of  fine  Weather- 
Proof  products!  Truly  a  worthy  addi¬ 
tion,  too  .  .  .  for  the  new  Alu-Mah-Lite 
offers  all  the  superior  workmanship, 
design  and  sales  appeal  that  dealers 
everywhere  have  learned  to  associate 
with  Weather-Proof  products! 


lifurel  Scientificolly-treoted 
warp  orrd  rot-proof  .  ■  ■ 
Plus  oli  the  for  superior 


The  some  mahogany  that  goes  into  the  finest  furn 
to  insure  lifetime  beauty  and  durability  .  i 
impervious  to  insects!  Beautiful  furniture  finish! 
insulating  qualities  of  fine  Honduras  Mahogany! 


ALUMINUM 
WINDOW  INSERTS! 


Window  inserts  ore  made  of 
aluminum  to  insure  windows  that 
will  not  warp,  rust  or  bind! 
What  other  window  con  offer 
such  a  perfect  combination  .  .  . 
the  lasting  service  of  aluminum 
.  .  .  p/us  the  insulation  and 

beouty  of  fine  mahogany! 


i 

i 


j 


•  Genuine  Honduras  Mahogany 
Frame! 

•  Aluminum  Window  Inserts! 

•  Self-Storing  —  Screen  and  Glass 
inserts  Always  in  Place,  Ready 
for  Immediate  Use! 

•  Beautiful  Furniture  Finish! 

•  Easily  Installed! 


ATHER-PROOF 

h  STREET  •  CLEVELAND,  OHIO  •  PHONE:  UTah  1-6300 

WINDOWS  AND  ALUM-A-LITE  "KANGAROO"  COMBINATION  DOORS! 
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BUILDING  SPECIALTIES 


Ladder  Lashed  To  Truck  Top 
With  Spring-Fitted  Chain 

By  aiichoriiiK  each  end  of  a  lad- 
iler  with  two  lenjrths  of  chain  and 
a  tension  spring,  the  ladder  is  easy 
to  fasten  to  the  top  of  a  truck  and 
can  he  taken  off  in  a  jiffy,  without 
the  necessity  of  untying  ropes.  In 
addition,  this  method  prevents  rat¬ 


tling  and  keeps  the  ladder  from 
wf)rking  loose  even  on  lonjr  hauls. 

Use  two  lengths  of  chain  at  each 
end  of  the  ladder,  connecting  the 
lengths  together  with  a  tension 
spring  as  shown  in  the  detail.  Hooks 
at  the  ends  of  the  chain  engage  the 
ladder  rung  and  the  truck  bumper. 
The  important  point  to  remember 
is  to  use  tension  springs  of  suffi¬ 
cient  strength  to  hold  the  ladder 
in  place. — Popular  Mt  chniiics. 

*  *  * 

How  To  Get  Extra 
Use  From  Level 

To  get  greater  benefit  from  the 
use  of  level,  particularly  as  it  ap- 
j)lies  to  the  erection  of  door  jambs, 
drill  a  small  hole  at  each  end  at  a 
15  degree  angle  to  the  level  as  indi¬ 


cated  in  the  sketch.  In  this  m.anner 
the  level  can  be  quickly  .secured  to 
a  straightedge. — Os  Johnson,  Spo¬ 
kane,  Wash. 

4c  9|c 

Substituting  Shiplap  for  Siding 

Ordinary  shiplap  sheathing,  be¬ 
cause  of  its  economy  in  material 
and  application,  makes  an  accept¬ 
able  substitute  for  weatherboard¬ 
ing.  By  nailing  the  shiplap  on  the 
sheathing  in  the  overlapping  style 


T<(  prolfcl  >oiir  intfrefts  and 
pre-eiAc  the  popularity  of  the 
Itolafilass  Miiiiiinum  ^toriii 
W  iiidou  uo  art'  roiiliiiiiing  to  make  good  drlivories 
in  •■pilr  of  many  re-lrirlions.  controls  and  >liortagi>. 
Till’  faiiioii'  features  of  Kolagla-s  windows  sueli  as 
liiigi  r-tip  I'oiitrid.  iioi-eless  roller  glide,  inside  installa- 
lioii.  and  snug-fitting  interlocking  device  have  ae- 
eonnied  for  the  wide-spread  eU'tonier  aeeeptanie. 
riii-  we  want  to  maintain.  You  can  he  sure  we  are 
doing  one  hest  to  answer  your  problems. 


SHOy^G^ 

S£/![l^ois 

^^obibms 


BUI-WeVe  still  making  pr/pmptt^eli^ 
of  ^ 


OMr/kajc/fLSs 


Req  Trademark  —  Pot  USA 


FOR  OUTSWINGING 


ALUMINUM 
STORM  WINDOWSi 
CASEMENT  WINDOWS 
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an  interesting  effect  is  obtained 
through  the  heavy  shadow  cast  by 
the  overhang.  If  the  material  is 
left  in  its  unfinished  state  and  the 
stain  applied  to  the  surface,  a  mod¬ 
ern  effect  is  obtained  that  can  be 
used  equally  well  with  a  sloping  or 
fiat  roof  house.  —  Submitted  by 
Herbert  E.  Fey,  New  Braunfels, 

Texas.  — .'ImfrU-ati  Builder. 

*  * 

Ladder  Saiety  Practices 

When  ladders  are  properly  built 
and  given  consistent  maintenance 
the  work  of  preventing  accidents 
arising  from  their  use  is  only  half 
done.  It  is  necessar.v  to  see  that 
they  are  suitable  for  the  job  at 
hand  and  that  they  are  not  mis¬ 
used.  Here  are  a  few  general  ladder 
safety  practices. 

1.  Broken  or  weak  ladder,  or  lad¬ 
ders  with  weak  or  missing  rungs 
should  not  be  used. 

2.  Ladders,  when  in  place,  should 
have  a  substantial  bearing  for  all 
rails  at  the  bottom  and,  when  in¬ 
clined,  should  have  a  substantial 
support  at  or  near  the  top. 


Confidence 

Hangs  by 
a  HAIR ! 


Confidence  of  the  American  public  in  u  particular  industry  is 
highly  intanKible.  It  ran  be  destroyed  overnight,  by  a  detail 
.  .  .  such  as:  misrepresented  merchandise,  dishonesty,  unfair 
practices. 

We  are  proud  of  our  business  and  want  to  do  everythin);  neces¬ 
sary  and  just  to  produce  a  quality  priMluct.  sell  it  le);ilimately. 
and  maintain  and  further  our  position  in  this  field. 

A  lettitimate  product,  havin);  its  own  particular,  proper  place 
in  the  American  sun,  is  N()T  the  type  of  thin);  to  be  tossed 
from  pillar  to  post  ...  is  NOT  the  type  of  thin);  to  fiMil  Mr. 
American  Citizen  about  ...  is  NOT  the  type  <»f  thin);  to  be 
sold  by  any  standards  except  the  hi);hest. 

We  at  STOACO  sincerely  believe  these  statements;  we  Itelieve 
they  are  the  answer  to  the  further  prosperity  of  our  entire 
industry. 


« 

How  To  Make  A  Board  Pusher 

A  wood  block  that  fits  into  the 
palm  of  hand  is  used  for  a  board 
pusher.  Smooth  the  top  edges 
of  the  block.  Drive  nail  through 
center  of  block  so  point  extends 
ii  inch  from  block.  File  nail  sharp. 
Board  on  saw  table  slides  easily  us¬ 
ing  pusher.  —  Warren  W.  Howe, 
Longview,  VV'ash. 

♦  ♦  « 

6  Basic  Points 


Such  an  approach,  combined  with  a  constantly  improved  line 
of  products  that  meet  the  requirements  of  America’s  home- 
owner,  is  );«K»d  for  you  and  you  and  ourselves. 


sroA-co 

ALUMINUM  COMBINATION 
WINDOWS  and  DOORS 


Cordially, 


POST  OFFICE  BOX  97 


APCO,  OHIO 


(Contimu'd  from  Piiffc  23) 


tinned,  “I  worked  for  some  time 
for  a  building  specialty  dealer, 
driving  the  service  truck,  and  look¬ 
ing  into  the  salesmen’s  mi.stakes. 
And  what  boners!  So  I  .said  to  my- 
.self  if  those  fellows  can  earn  what 
they  say  they  do,  what  am  I  wast¬ 
ing  my  time  for?” 

A  friendly  smile  covered  his 
face,  “What’s  to  .selling  anyway?” 
“With  a  good  product,  a  good,  re¬ 
liable  hou.se  behind  you,  what’s  to 
keep  you  from  making  progress?” 


“You  don’t  have  to  be  an  engineer 
to  sell  a  job,  and  people  want  you 
to  talk  THEIR  language.  Tell  them 
all  about  it,  convince  them  that  it’s 
a  good  deal,  then  ASK  for  the  or¬ 
der,  and  nine  out  of  ten  it’s  yours!” 
“I  got  a  pretty  good  order  from  a 
lawyer  day  before  last,  and  this 
fellow  had  a  beautiful  home.  Was 
I  impres.sed  with  it?  You  bet  I  was, 
but  I  didn’t  let  him  know  it.  I 
wasn’t  there  for  conversation,  but 
to  .sell  him  a  bill  of  goods.  He 


bought  because  I  believe  that  I  did 
a  thorough  .selling  job,  without  get¬ 
ting  on  his  ear,  if  you  know  what 
I  mean.” 

His  little  “speech,”  boiled  down 
to  es.sentials.  convinced  the  men 
that  only  a  few  rules  are  necessary 
to  succe.ss : 

1.  Get  into  the  field  as  early  as 
possible. 

2.  Canvass  at  lea.st  three  full 
hours. 

(Continued  on  Page  28) 
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indolite 


^£€Hre9e€/ 

anr/ 


Arc  ALL-WAYS  Right.. .For  Everj-  Building, 

Old  or  New!... but  especially  RIGHT  for  alert 
dealers  who  aim  to  get  their  share  of  the 
rapidly  expanding  and  highly  profitable  market 
opened  up  by  WINDO-TITE... these  ultra  modern 

all-purpose  windows.  Their  sales  appeal,  fast  turnover 
and  good  profits  have  made  them  among  the  fastest  selling, 
glass  louvered  (jalousie)  windows  in  the  country. 


Designed  and  produced  by  men  who  really  kno^'  windows  -- 

WINDO-TITE  has  endless  applications. ..windows,  doors, 
the  making  of  "extra"  rooms,  porch  enclosures,  store  front 

ventilators,  hospitals  and  schools.  Architects  and  owners 
alike  praise  their  modern  beauty,  utility  and  durability. 

Market-tested  range  of  standard  and  custom  sizes, 
with  removable  inside  screens  and  storm  sash,  makes 
it  easy  for  you  to  get  in  on  more  jobs.  Simple, 
speedy  installation  saves  you  time  and  money. 


L  U  D  M  A  N  Corporation 


DEPT.  BS-8,  P  O.  BOX  4541  MIAMI,  FLORIDA 


Manufacturers  of  nationally  known 

AUTO-lOK  ALUMINUM  AND  WOOD  AWNING  WINDOWS 


6  Basic  Points 

{('inifiintt  (I  from  Pu<ii  27) 
all  appitiiitments. 

I.  Tt“ll  a  cdnviiicinjr  .story. 

5.  Don’t  “jiut  on  air.s.” 
f).  ASK  FOR  THK  ORDER! 

Co-op  Advertising 

(('oufitnot/  from  /‘tun  2:5) 
for  t  Ik*  (lt*aU‘r  on  oat-h  round.  Profit- 
wi.se  deal«*r.s  roalizc  thi.s  and  alway.s 
u.-a*-  co-op  allowancc.s  to  the  fullest. 


They  know  co-oj)  money  can  help 
them  not  only  to  build  their  jirofits, 
but  also  to  help  build  their  over¬ 
all  Inisiness  volume  and  stability  as 
well. 

('ircumstances,  of  course,  alter 
situations  and  rarely  are  they  us 
cut  and  dried  as  the  example  given. 
P>ut  the  basic  principle  remain.s  the 
same,  (’o-op  allowances  are  jiri- 
marily  for  the  dealer’s  own  benefit. 
When  you  fail  to  take  all  the  co-op 
that’s  coming  to  you,  YOl’  ARE 
THE  BIGGEST  LOSER. 


- - — 

/ 

BUILDING  SPECIALTIES 

On  The  House 

(Continued  from  Page  9) 

other  way  out.  Repair  and  modern¬ 
ization  has  been  extensive  ever 
since  the  end  of  World  War  II.  One 
of  every  six  dollars  of  FHA  guar¬ 
anteed  loan.s.  was  spent  for  home 
improvement.  Convinced  by  now 
that  there  is  little  prospect  of  get¬ 
ting  new  homes,  many  would-be 
home  owners  are  turning  to  the  im¬ 
provement  of  old  ones.  For  the 
building  specialty  dealer  this  opens 
up  great  possibilities  for  the  rest  i 

of  IS.")!. 

•yu 

Vertical  Blinds 

(Continued  from  Page  14) 

to  give  the  appearance  of  the  con¬ 
ventional  drape,  or  colors  can  be  al¬ 
ternated  across  the  blind.  ISecause  ■ 

of  its  decorative  characteri.stics  as  ) 

well  as  its  iirojierties  of  light  con-  ; 

trol,  it  takes  the  place  of  shades,  j 

curtains,  drajieries,  and  Venetian 
blinds. 

Ease  of  care  reaches  a  new  high  ^ 

since  the  smooth-surfaced  vanes  are  j 

practically  du.st  free.  Te.sts  indicate  ; 

that  such  blinds  in.stalled  in  a  sub-  j 

urban  residential  di.strict  retained  ] 

their  original  appearance  for  more  I 

than  a  year;  during  this  period  no  j 

attention  was  necessary — not  even  ? 

dusting.  On  commercial  installa-  j 

tions  such  as  ollices,  hotels,  schools. 
and  hos|)itals  a  corresponding  re-  | 

duction  in  maintenance  results  in  ^ 

substantial  .savings  in  ojierating 
exjiense. 

Simple  Installation 

Installation  is  simjile  and  rapid. 

Each  bracket  is  attached  to  the 
casing  with  two  screws ;  they  can  be 
mounted  from  the  back,  at  the  side, 
or  suspended  from  above.  The  front 
of  the  brackets  has  a  keyhole  slot 
for  mounting  a  cornice.  This  is  not 
sui)i)lied  by  the  manufacturer,  but 
l)y  the  dealer  who  is  in  a  position  to 
satisfy  the  individual  preference  of 
the  cu.stomer  in  relation  to  other  in¬ 
terior  decorations. 
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m  TROUBLED... 


I  used  to  sell 
Combination  Storm 
Windows  mode 
From  Aluminum 


What  do  / 
do  now! 


Perhaps  We  can 
Help  You. 

\yy 

If  you  decide  to  stay  in  the 

v'  Storm  Window  business... 

✓ 

.Wire  or  write: 


ANGEL  NOVELTY  Co 

Fitchburg,  Massachusetts 


Jalousies 

(Continued  from  Pof/c  13) 

Another  important  sellinj?  point 
of  the  jalou.sie  is  its  use  on  screen 
doors.  During  the  warm  month.s 
many  hou.seholders  keep  their  front 
doors  open  to  obtain  cro.ss  ventila¬ 
tion.  While  the  .screen  door  keeps 
in.sects  out  it  cannot  prevent  pass- 
ersby  from  looking  through  and 
seeing  members  of  the  family  in 
pajamas  and  whatnot.  A  jalousie 
on  the  .screendoor  or  a  jalousie 
door  with  a  .screen  behind  it  assures 
privacy,  keeps  out  insecls,  rain 
and  sun,  yet  permits  cross  ventila¬ 
tion. 

The  gla.ss  jalousie  or  Venetian 
window  is  primarily  a  window  and 
can  be  u.sed  to  replace  the  ordinary 
double  hung  or  casement  window 
or  to  enclo.se  open  porches.  It  is  al.so 
favored  as  a  clej-estory  window 
where  light  and  ventilation  are 
necessary. 

Complete  Ventilation 

It  allows  100  per  cent  ventilation 
yet  allows  for  more  control  of  in¬ 
coming  wind  or  air  than  casements. 
The  louvers  may  be  made  of  clear 
plate  glass,  or  if  privacy  is  an  im¬ 
portant  consideration,  fro.sted  or  . 
tran.slucent  glass  is  available  which  i 
permits  light  to  enter  but  keeps  out 
prying  eyes.  Since  large  areas  of 
gla.ss  when  e.xposed  to  the  sun  are 
apt  to  make  the  interior  of  a  room 
hot,  manufacturers  al.so  offer  Vene¬ 
tian  windows  with  tinted  gla.ss  to 
keep  out  glare  or  special  heat  ab¬ 
sorbent  glass. 

Everxihing  that  has  been  .said 
about  jalousies  applies  equally  well 
to  Venetian  windows  except  that 
when  they  are  fully  closed  they  do 
not  ob.scure  vision.  The  gla.ss  lou¬ 
vers  are  so  accurately  made  aiul 
can  be  so  tightly  closed  that  ab.so- 
lutely  no  moisture  can  penetrate. 
During  a  hurricane  in  Florida  a 
row  of  Venetian  windows  withstood 
the  full  fury  of  a  lashing  wind- 
.storm  without  breaking  or  admit¬ 
ting  a  drop  of  water. 

When  used  as  replacements  for 
ordinary  windows  they  can  be 


storm-.sashed  like  outward  opening 
casements,  that  is,  the  storm  sash 
is  placed  behind  the  Venetian  win¬ 
dow.  The  .screen,  like  the  storm 
.sash,  is  al.so  placed  behind  the  win¬ 
dow. 

As  a  means  of  enclosing  porches 
and  breezeways,  the  Venetian  win¬ 
dow  has  much  to  recommend  it.  It 
produces  a  gla.ssed-in  enclosure 
which  is  efficient,  beautiful  and  is 
extremely  attractive  to  customers. 
There  are.  of  course,  several  ways 
of  using  Venetian  units  to  enclo.se 


porche.s.  Most  manufacturers  make 
and  .sell  the  additional  parts  needed 
to  connect  the  units  both  vertically 
and  horizontally  to  produce  a  tight, 
stable  .structure.  Generally  it  is 
po.ssible  to  .stand  one  unit  directly 
on  the  other  and  interlock  them  by 
various  devices  although  some 
manufacturers  provide  special  fas¬ 
tenings  for  this  purpo.se.  Al.so  avail¬ 
able  are  vertical  bars  or  posts  to 
connect  the  units  side  by  side. 

Thus  a  porch  can  be  enclosed 
{Continued  on  Pnye  30) 


iExcElum 


BUILDING  SPECIALTIES 


Jalousies 

(ContiiiiKd  from  P(i(jc  29) 

with  }j:lass  space  from  floor  to  ceil- 
inj?  or,  if  desired,  the  units  can 
he  placed  on  a  bulkhead  or  low  wall 
like  combination  windows.  Some 
customers  like  to  make  u.se  of  pic¬ 
ture  windows  in  enclosures  but 
more  frequently  two  or  three  old 
doul)le  hunt?  windows  will  be  ripped 
out  and  a  picture  window  sub.sti- 
luted.  As  this  immediately  creates 
a  ventilation  problem,  ca.sements 
are  often  used  on  both  sides  of  the 
picture  window.  Now,  however, 
Venetian  windows  are  favored  since 
they  provide  almost  as  much  ven¬ 
tilation  as  ca.sements  and  at  the 
.same  time  allow  much  more  control 
since  the  breeze  can  Ije  directed  up 
or  down.  Another  factor  is  that 
people  just  like  their  hand.some  and 
unusual  appearance. 

In  handlinjr  this  i)roduct  dealers 
will  And  that  they  have  a  window 
which  not  only  attracts  customers 
but  offers  an  e.xcellent  profit  mar- 
ttin. 


Indiana  Dealers 

(('fintiintcd  from  Pogc  17) 

weeds,  a  jrreat  many  operatinjt 
from  chicken  cooi)s  and 
S'lnie  of  the.se  operators  make  a 
250  per  cent  profit  on  applications, 
literally  makinj'  the  customer  pay 
‘throujrh  the  no.se.’  VV’hen  custom¬ 
ers  realize  that  they  have  been 
taken  to  the  cleaners  so  to  speak, 
they  inform  their  relatives  and 
friends.  When  a  lejjitimate  opera¬ 
tor  comes  to  call,  he  is  met  with  a 
belli^au’ent  and  di.strustiiif?  atti¬ 
tude.  Actually,  word-of-mouth  ad¬ 
vertising  can  work  in  reverse. 

“Consequently,  it  is  iK^comin.g 
increasingly  important  for  .sales¬ 
men  to  utilize  the.se  ‘human  traits’ 
as  competition  becomes  keener.  An- 
(ther  item  which  ties  in  with  this 
(ontention,  is  our  belief  that  .sale.s- 
num  should  appear  prosperous,  but 
not  to  the  point  of  being  over¬ 
dressed.  Conservatism  should  be 
the  measuring  stick.’’ 


Laboratory ; 

70  Vcsey  St.,  N.  i.,  N.  Y 


Mam  Offices: 

27  Mountain  W. 

Worcester  6,  Mass..  Phone:  64391 


Triple  Track 
Combination  WINDOWS 


Soles  come  cosy  with  EXCELUM  windows  be¬ 
cause  you're  selling  top  quolity.  Engineered 
from  the  finest  extruded  olummum,  they  hove 
eliminated  service  calls  Soles  resistance  melts 
when  you  stiow  EXCELUM's  exclusive  features 
ond  rigid  construction. 
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Mr.  Weinstein  states  that  the 
firm’s  most  effective  window  dis¬ 
play  to  date  consists  of  the  2'  x  2' 
cardboard  on  which  are  mounted  a 
series  of  photographs  illustrating 
awning  installations,  and  accom¬ 
panied  by  suitable  literature  pasted 
directly  on  the  cardboard. 

“The  display  is  proving  to  be  an 
effective  eye-.stopper  and  .sales  pro¬ 
ducer,”  says  Mr.  Weinstein. 

Both  partners  have  been  in  the 
home  improvement  field  since  1922. 
The  firm  is  located  at  1401  S.  Michi¬ 
gan  St.,  South  Bend,  Ind. 


Window  Hardware 

(ContiniK'd  from  Pof/v  16) 

Handles — The  receding  type  for 
triple  track  windows  or  the  plain 
grips  for  casement  panels  are  now 
very  popular.  Here  again,  appear¬ 
ance  is  of  the  utmost  imi)ortance. 
There  are  .so  many  different  de¬ 
signs  that  to  most  customers  the 
handle  appears  like  a  trademark 
by  which  he  recognizes  the  various 
makes  of  windows.  In  fact,  most 
manufacturers  would  be  well  ad¬ 
vised  to  incorporate  their  trade- 
niark.s  in  the  handle  of  the  window. 

Hardware  For  Combination  Doors 
— Not  much  can  be  said  here,  be¬ 
cause  only  one  piece  of  special 
hardware  is  used,  namely  some 
kind  of  clip  or  .screw  for  holding 
the  panels  in  the  frame.  An  attroc- 
tire  device  which  will  allow  easy 
removal  of  panels,  without  tools  is 
yet  to  be  designed.  The  same,  by 
the  way.  goes  for  clips  which  are 
u.sed  for  the  clip-on  tyi)e  casement 
.screen. 

Hardware  For  Wood  Combina¬ 
tion  Windows — Due  to  aluminum 
restrictions  wooden  windows  have 
again  become  popular  and  the  de¬ 
mand  for  hardware  for  the  .same 
has  increa.sed  .steadily  in  the  la.st 
few  months.  Calls  for  the  so-called 
H-clip  are  most  frequent. 

It  is  my  oi)inion  that  the  warm 
and  neatly  blending  effect  of  the 
wooden  window  should  not  be  in¬ 
terrupted  by  the  bright  appearance 
of  large  functional  pieces  of  metal. 


•  GREATER  PROFITS 
AND  EASIER  SALES 

•  A  SUPERIOR  PROD¬ 
UCT  —  WILL  OUTSELL 
OTHERS 


•  FURNITURE  FINISH 
FOR  GREATER  BEAU¬ 
TY 


lES^SAFE  AND  EF 
FICIENT 

•  MANY  FINE  EX 
CLUSIVE  FEATURES 

•  NATIONALLY  AO 
VERTISEO 

•  EXCLUSIVE  TERRI 
TORIES  AVAILABLE 


•  STURDY  CON- 
STRUCTION  AND  SE¬ 
LECTED  MATERIALS 


WR/Tf  FOR  FURTHER  INFORMATION 


REDWOOD  COMBINATION 


Let  us  take  full  advantage  of  the  ally  requires  nothing  but  a  little 
color  and  trim  possibilities  of  this  imagination  and  ingenuity  on  the 
tyjK'  of  window  and  make  hard-  part  of  the  designer  and  an  open 

ware  pieces,  screw  heads,  etc.,  mind  to  sugge.stions  from  consum- 

small  and  paint  them  the  color  of  ers  and  dealers, 
the  wood.  Or  el.se,  if  they  have  to 
be  large,  give  them  the  black 

forged  iron  effect  in  an  attractive  ,  CORRECTION  / 

shape  and  a  black  finish.  / 

Conclusion — Much  improvement  ^ 

can  be  made,  although  we  have  f 

come  a  long  way  in  the  last  five  ' 

years.  Improvement  doe.s  not  nee-  ^ 

essarily  mean  higher  cost  and  usu-  / 


In  our  )uly  issue  on  page  17  the 
top  two  photos  were  erroneously 
credited  to  Emco  Cement  Co.  They 
should  have  been  credited  to  the 
Perma-Stone  Co. 
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BUILDING  SPECIALTIES 


I 


HUMPHREY 

teHU4Sje^Zi/ei/ 


ALUMINUM  ! 
COMBINATION  J| 
STORM  WINDOWS  I! 
and  SCREENS  I 


Check  These  Features 

•  Beautiful  Slender  Frames 

•  Self ‘Storing,  No  Chang¬ 

ing 

•  New  "Tension  Sealed" 

Construction 

•  Permanent 

•  Made  To  Order 

•  Easy  To  Operate 

A  FEW  TERRITORIES  NOW  OPEN  IN 
CENTRAL  AND  MIDWESTERN  STATES 

KO  Dealer! . S8.73  (24  x  24) 

Fabricators . $5.94  (24  x  24) 

(tncfudes  Everything  But  Class) 
Fabrication  requires  8-inch  bench  saw, 
$43.50  special  tooling,  miscellaneous  to¬ 
bies.  etc.  Lineal  stock  will  make  an/  size 
window. 

'Tension  Sealed'*  Channels  are  pro* 
duced  on  our  own  Yoder  Roll*Forming 

Mills. 

You  are  protected  with  Humphrey's  new 
"Tension  Sealed"  Redwood  Unit,  if  and 
when  a  change  is  necessary. 

Our  field  representatives  are  available 
for  personal  interviews,  future  service^ 
production  and  sales  promotionol  work. 

"THOUSANDS  OP  SATISFIED  USERS'* 


PRODUCTS,  INC. 

719  E.  ZIMMERIY.  WICHITA  II,  KAN. 


Hints  To 
SALESMEN 


(Conclusion  of  an  article  which  began 
in  the  May  issue) 

XTOW  take  the  order  from  him 
-LN  and  say,  “Excuse  me  a  minute 
more.  Mr.  Smith.”  and  proceed  to 
write  on  the  order  “.S40  down  pay¬ 
ment  and  .■{()  monthly  payments  at 
.S12.7S  per  month." 

You  are  now  quoting  him  the 
three-year  plan,  and  since 

first  he  agreed  to  buy  the  windows 
if  they  were  within  his  budget, 
secondly  you  put  a  bomb  under 
him  by  using  reverse  selling  tactics 
and  quote  him  one-year  F.H.A. 
terms  outside  of  his  budget,  to 
which  he  protest.s,  in  effect,  fight¬ 
ing  to  buy  the  windows,  and  third¬ 
ly,  you  quoted  him  the  three-year 
F.H.A.  plan  on  small  monthly  pay¬ 
ments  within  tiis  budget.  You  now 
have  him  locked  up  and  proceed  to 
close  him  easily,  casually,  hut  fast. 

.Voir  put  th(-  (ti  fh  r  hack  in  f)0)it 
i>f  hini,  and  icith  ijanr  fanntain  pen 
in  jionr  ripht  hand  in  leriting  posi¬ 
tion,  reach  over  and  shake  hands 
irith  his  rifjht  hand,  t ransferrinf) 
the  fountain  pen  to  him,  and  as  ijou 
do  so,  sap,  "Mji  conpratnlations  to 
pon,  Mr.  Smith.  Yon  imrchasid  a 
heantifid  set  of  storm  irindoirs 
irithin  pour  bndpi  t,  and  if  pox  trill 
Just  O.K.  this  estimate  on  the  top 
lint ,  thep  trill  he  dt  lirered  attd  pat 
on  tvithitt  a  fete  daps.” 

Now  you  have  the  purchaser  in 
the  position  where  he  must  O.K. 
the  estimate  (notice  you  do  not  use 
the  word  “sign”  or  the  word  “or¬ 
der”)  or  come  up  with  an  objec¬ 
tion.  Therefore,  you  will  agree 
v'ith  me.  there  are  only  two  things 
that  he  can  now  do. 

He  can  either  O.K.  the  tstintate 
or  contt  np  trith  ait  objection,  and 
/  sap  that  one  out  of  three  cbtscs 
of  this  tppe  trill  n  salt  in  an  order, 
]irnridinp  a  man  knoirs  his  product 
^horotiphlp  and  jints  on  a  thorough 
dtiiion.st  ration. 


Oi  crlookcil  Op fiort unity 
To  Sen  e? 

ALUMINUM  WINDOWS 
ALUMINUM  COMB.  WINDOWS 
ALUMINUM  COMB.  DOORS 
ALUMINUM  SCREENS 
CASEMENT  PANELS 
BASEMENT  COMBINATIONS 
PORCH  ENCLOSURES 

KAUFMANN 
CORPORATI  O  N 

17210  Gable  Detroit  12.  Mich. 


money  I  maker! 


NEW!  CUPOLA  ROOF  VENTILATORS 


Here's  one  Controctors  and  Homeowners 
hove  been  scorching  for.  A  well-proportioned 
CUPOLA  thot  may  be  sold  ot  half  the  cost 
of  tftc  usual  madc-to-ordcr  unit.  A  notural 
seller 

Made  of  white  pine  with  mctol  roofs.  May 
be  furnished  with  or  without  weothervanes. 
Ideol  ventilator  adjustable  to  most  every 
angle  roof  2  sizes;  21"  x  21"  x  26"  end 
31'  X  31"  X  36". 

Large  size  successfully  retailing  at  $50. 
Send  just  $30  (deoters  only)  and  sample  cupola 
will  be  shipped  prepoid  —  on  introductory 
offer. 

Money  back  guarantee  if  not  sotisfied  Add 
$9  60  to  your  check  if  small  horse  weather- 
vane  IS  desired. 

WM.  J.  SAMCOE  IRON  COMPANY 

Famous  for  iron  railings  for  over  20  years 
917  Mititory  Road  •  Kenmorc  17,  N.  Y. 
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Next  Boom 

(Coiitinixd  frd/H  P(i(/e  11) 

ever  before  to  turn  to  existing 
houses.  .Many  prositective  home¬ 
owners  have  been  sittin}^  on  the 
side-lines  waiting  for  i)rices  to  drop 
and  have  wearied  of  waiting. 

Widespread  wage  increases  this 
year,  coupled  with  new  pension 
plans  and  employment  at  record 
levels,  make  the  waiting  home-buy¬ 
er  an  excellent  prospect  for  a  house 
altered  to  meet  his  own  standards 
of  living.  A  survey  of  lending  i)rac- 
tices  of  oho  .savings  and  loan  as.so- 
ciations  shows  that  families  are  not 
afraid  to  spend  money  or  to  borrow 
it  for  an  old  house  they  feel  is  worth 
the  money. 

Hedge  .Against  Inflation 

21.5'i  of  the  associations  stated 
their  typical  loan  to  buyers  of  exist¬ 
ing  houses  was  7b' f  or  more  <»f  the 
purchase  i)rice.  To  many  people,  a 
home  of  their  own  means  insurance 
against  inflationary  i)rices.  In  most 
areas  remodeling  of  an  existing 
house  recpiires  less  financing  and 
fewer  materials  likely  to  be  in  short 
supply  than  a  new  house  in  the 
.same  neighl)orhood. 

Prospective  purchasers  of  a 
house  built  20  oi'  more  years  ago 
expect  and  should  be  able  to  get  a 
.solidly-built  structure  erected  on  a 
good  foundation,  more  .spacious 
rooms,  and  more  comfort  than  most 
new  houses  afford  for  the  .same 
money.  A  survey  by  the  Construc¬ 
tion  Research  Rureau  of  Xew  York 
showed  that  87' <  of  all  prospective 
home-ljuyers  would  like  picture 
windows,  fireplaces,  top-quality 
plumbing,  modern  kitchen  equij)- 
ment  and  other  “extras”.  They  also 
wanted  a  fully  insulated  house  and 
were  willing  to  pay  for  it. 

High  Ke-sale  Value 

The  average  home-owner  al.so 
wants  to  feel  that  if  he  .sells  his 
house  later,  it  will  have  a  high  re- 
•sale  value.  U.  S.  Bureau  of  Mhies 
points  out  (Information  Circular 
7388) :  “There  is  such  a  widesjjread 


there’s  a  GALBAR  product  for  every 
,  caulking  job . . .  and 

C4mm(rmmf 


CUBH  Ptessttte  Guns 

for  caullr'ng.  pQirrt'r’e- 
a  dn7ens  of  other  lobs,  a 

cMbW6“"  ''“f"”' 

detachable  nozzle  styles. 


CALBAR  “Csulk-o-SeBl” 

Compound 

S  "elasticized" . 
ardening,  non-staining,  and 

inheres  to  Any  .  x  “ 
^I'ailable  in  natural 
white  Mnnl  ' 

■  and  colors 


CMS 


WWMOSO  UHTDIOCIS 


Write  for  name 
of  your  nearest 
distributor 


CALBAR  PAINT  A  VARNISH  CO. 

MANUfACTunens  or  tichnicai  prooucts 
2612-26  N.  Martha  Street  •  Philadelphia  25,  Pennsylvania 


demand  for  insulated  houses  as  liv¬ 
ing  quarters  that  in  the  event  of 
re-.sale  an  insulated  house  is  more 
easily  marketed.  The  insulated 
house  is  also  a  better  mortgage  risk 
for  the  lender  since  the  borrower’s 
cash  position  is  improved  by  de- 
crea.sed  fuel  expenditures  and  be- 
cau.se  of  the  less  frequent  need  for 
redecoration.” 

Only  20^  of  existing  hou.ses  in 
the  U.  S.  are  insulated.  One  rea.son 
is  that  architects,  contractors  and 
real  estate  dealers  have  not  capi¬ 


talized  on  the  fact  that  most  people 
do  not  realize  it  is  i)ossible  to  pneu¬ 
matically  blow  wool-like  insulation 
in  the  walls  and  under  the  floors  or 
over  the  ceiling  in  an  existing 
hou.se.  The  average  home-.seeker 
knows  the  value  of  insulation  and 
expects  to  find  it  in  new  construc¬ 
tion,  but  is  unaware  that  in  an 
existing  hou.se  he  can  have  its 
benefits  by  a  simple  proce.ss  well 
within  his  financial  reach.  Enough 
has  been  .said  to  indicate  the  vast 
market  open  to  specialty  dealers. 


Insures  the  superiority  of 
•  Screens  •  Windows  •  Combinations 


REXTRUDE*  SPLINE  HOLDS 
&  KEEPS  SCREEN  IN  FRAME 
—  AVAILABLE  IN 
SOLID  OR  TUBULAR 


SUBSCRIBERS  DESIRING 
CHANGE  OF  ADDRESS 

Is  your  magazine  addressed  cor- 
rertly?  F)xamine  the  wrapper,  and 
notify  lU  II.IUNG  Sl’E(  1  \LTIF:S. 
125  Fourth  Ave.,  New  York  16, 
N.  Y.,  if  you  desire  any  change. 
Please  send  bark  the  old  wrapper, 
and  the  new  address,  and  allow 
about  five  weeks  for  the  change. 


REXTRUDE^ 

SPLINE  &  GLAZING  CHANNEL 


MANUFACTURERS 

and 

DISTRIBUTORS 


We  have  been  supplying  special 
hardware  for  all  types  of  combina¬ 
tion  windows  and  doors  for  many 
years  and  know  their  problems. 


COMBINATION  WINOOWS 


and  DOORS 


If  you  are  converting  to  wood 
windows  we  can  be  of  particular 
service  to  you,  or 

if  you  have  any  engineering 
problems  on  metal  or  wood  combi¬ 
nation  windows  and  doors  and 
their  small  parts,  call  on  us— NOW/ 


G.  GranI  Metal 
MIg.  Co. 

163  Buscher  Avenue 
Valley  Stream.  L.  I.,  N.  Y. 
Phone  —  Valley  Stream  5  5581 


B.  S.  Reporter 

(Cuntitnicd  from  Page  21) 


BUILDING  SPECIALTIES 


Tileboard  Industry  Accepts 
Dept.  Of  Commerce  Standards 

A  compreheii.sive  .set  of  commer¬ 
cial  quality  .stamlard.s  for  itretinish- 
ed  wallpaneLs,  i.s.siied  recently  by 
the  (’ommodity  Standard.s  Divi.sion 
of  the  U.  S.  Department  of  ('om- 
merce  followinjr  nearly  a  year's  in¬ 
tensive  work,  already  has  been  ac¬ 
cepted  and  adoi)ted  voluntarily  by 
!)!>  orjranizations  as  a  basic  ^nide 
in  the  production,  distribution, 
testin^f,  and  purchase  of  this  mate¬ 
rial,  according  to  \V.  IJ.  Thomas, 
comn'.issioner  of  the  I’refinished 
Wallpanel  Council,  the  national 
association  of  the  industry. 

This  product,  formerly  known  as 
hardboard,  tileboard  and  various 
other  names,  finds  wide  u.sajre  in 
{('oiifitnird  on  Pngc  ,‘16) 


1.  Rexfrude*  spline  and  glazing  channel  is  fhe  qualify 
product  of  the  industry  —  has  six  years  of  research 
and  experience  behind  it, 

2.  Rextrude*  is  perfect  for  use  in  screens,  windows, 
doors,  jalousies  in  addition  to  storm  windows. 

3.  Rextrude*  is  unaffected  by  sun.  rain,  ice,  or  heat. 
Impervious  to  moisture  and  most  chemicals. 

4.  Rextrude*  spline  can  be  used  in  metal  or  wood  frames 
with  metal  or  plastic  screening.  Made  to  fit  required 
diameter  in  either  solid  or  tubular  form. 

5.  Rextrude*  glazing  channel  is  normally  made  on  a  cus¬ 
tom  basis  to  meet  particular  specifications. 

Write  today  for  descriptive  information,  samples  and  prices. 


l)a.st  .several  years  he  has  been  in 
the  storm  door  and  window  indus¬ 
try. 

♦  *  # 


Gear  Your 
Future  Business 
To 

More  Sales 
And 

Greater  Profits 
With 

Money-making  Products 
See  Page  35 


|PB*  rat.  Off 

The  RlA  corporation 

Dept.  A3  51  Landsdowne  Street,  Cambridge  39,  Mass. 


MAKE  A  GOOD  PRODUCT  EVEN  BETTER  .  .  . 


REXTRUDE*  GLAZING  CHANNEL 
IS  ENGINEERED  TO  SEAL  &  HOLD 
GLASS  IN  FRAME.  ACTUAUY 
/MAKES  IT  WEATHERPROOF. 
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Four  Pointers  To  More 


YOU  NEED 

MORE  SALES— 

Are  shortages  cutting  down  your 
soles  volume?  You  con  increase 
those  drooping  sales  by  adding 
more  items  to  your  present  line  of 
products. 

HAPPY  SALESMEN— 

Now  is  the  time  to  add  that  extra 
item  which  will  diversify  your  home 
improvement  specialties.  Keep  your 
sales  force  intact  by  giving  them 
more  products  to  sell. 

MORE  PROFITS— 

It's  not  the  price  that  counts  so 
much  os  the  profit  margin.  The 
building  specialties  in  the  coupon 
at  the  right  will  yield  plenty  of 
profit  for  you! 

NEW  ITEMS— 

New  products  are  available  now 
that  combine  novelty,  utility,  and 
permanent  value — qualities  that 
attract  customers  and  increase  your 
sales  volume — Choose  them  now! 


This  coupon  will  bring  you  the  latest 
literature  and  facts  about  any  product  that 
you  think  you  can  sell.  If  you  are  planning 
to  expand  your  business  volume  by  adding 
another  specialty  to  your  present  line  of 
products,  check  the  items  that  interest  you 
and  mail  to  Building  Specialties,  425  Fourth 
Avenue,  New  York  16,  N.  Y.  No  obligation 
on  your  part  is  implied. 


35 

Business 

Fill  in — Tear  off — and  Mail 

August,  1951 

BUILDING  SPECIALTIES 
425  Fourth  Avenue 
New  York  16.  N.  Y. 

Send  me  facts  on  the  items  checked. 

Q  Aluminum  Combination  Doors 

□  1  fir  2-Track  Aluminum 

Comb.  Windows 

□  Triple  Track  Aluminum  Combinations 

□  Sprayed  Asbestos  Siding 

□  Alum.  Outside  Casement  Storm  Sash 

□  Wood  Outside  Casement  Storm  Sash 

□  Aluminum  Door  Grilles 

□  Wood  Combination  Windows 

□  Wood  Combination  Doors 
Plastic  Wall  Tile 

□  Shower  Doors  &  Tub  Enclosures 
Aluminum  Casement  Screens 

□  Steel  or  Wood  Casement  Screens 

□  Aluminum  Casement  Storm  Sash 

□  Steel,  Wood  Casement  Storm  Sash 

□  Sprayed  Plastic  Siding 

□  Sectional  Overhead  Garage  Doors 

□  Aluminum  Post  Lanterns 

□  Insulating  Siding 

Q]  Comb.  Door  and  Window  Hardware 

□  Sprayed  Insulation 

□  Caulking  &  Glazing  Compounds 

□  Plastic  Weatherstripping  for  Metal 

Casements 

□  Plastic  Splines  &  Glazing  Channels 

□  Metal  Coating  Service 

□  Cupola  Roof  Ventilators 

□  Metal  Mouldings 

□  Venetian  Windows  and  Jalousies 

□  Stone  Type  Siding 

□  Redwood  Mouldings 

Other  Items . 

Send  me  Bldg.  Specialties,  12  months, 

$3.00  □ 

Name . 

Firm  . 

Position  . 

Address . 
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BHlfr 

ami  * 
BATHROOM 


Thofs  our  business  —  beautifying  bath¬ 
rooms  and  enhancing  the  value  of  Ameri¬ 
can  homes.  Because  we  think  of  our 
products,  shower  doors  and  tub  enclo¬ 
sures,  in  these  terms,  we  have  been  suc¬ 
cessful.  Successful  in  giving  the  average 
homeowner  real  value  in  a  lifetime  of 
comfort,  satisfaction  and  service.  Success¬ 
ful  in  marketing  our  products  through 
reliable,  well-organized  outlets  —  people 
with  whom  it  is  a  pleasure  to  do  business. 
Although  restrictions  might  temporarily 
retard  production,  the  quality  of  our 
shower  doors  and  tub  enclosures  will 
olways  be  the  finest  in  Americo. 


Our  patented  Adjustable 
Jambs  guarantee  easy  in¬ 
stallation  and  perfect  fit. 

iXnt.  CotnfHtfUf 

or  AMCRICA 

9T3  feochtre*  Street,  N.  f.  Atlento  5,  Go. 


AHV  /V<?«'...the  WeATHER-TiTE 

REDWOOD  OUTSIDE  CASEMENT 
STORM 
WINDOW 


\VI  ATHPR-TI  rn  proudly 
presents  Its  new.  f;enuine 
(  alitornij  Redwood  Out¬ 
side  (I.isenient  Storm  Win¬ 
dow,  Ituilt  with  the  skilllul 
precision  that  has  made 
Vi'eather-Tite  famous,  and 
priced  right,  this  leader 
will  be  bound  to  be  a 
profit-maker  for  >ou! 

•  Low  Cost 

•  Immediote  Delivery 


•  Modern  design  permits  quick,  easy, 
permanent  instollotion. 


WeatherTite 


1  oi;  1 

j 

1 

J' 

jl 

1 

!  _ l.i  . 

•  Genuine  California  Redwood  Con¬ 
struction  the  perfect  insulator 

and  extremely  duroble. 


WRITE  •  WIRE  •  PHONE 
1859  East  63rd  Street 
CLEVELAND  3,  OHIO 
Express  1-2816 


B.  S.  Reporter 

(Ciiiitiiiut  (I  from  P(i()<  .‘LI) 
homes,  institutions,  commercial 
and  public  buildings,  retail  estab¬ 
lishments,  and  industrial  plants 
covering  walls  :ind  ceilings  with  a 
permanent,  sanitary  protective-dec¬ 
orative  surface. 

.Acceptors  of  the  new  standards 
include  five  trade  associations,  six 
Federal  Government  agencies,  19 
companies  which  manufacture  this 
basic,  smooth-surfaced  wall-and- 
ceiling  covering  under  their  own 
private  bi'and  names,  and  numerous 
other  firms — such  as  architects, 
lumber  and  building  materials  deal¬ 
ers — having  an  allied  interest  in  its 
utilization  and  application. 

As  *  * 

F.  M.  Hauserman  Elected 
To  Producers'  Council 

Fred  AI.  Han.serman,  pi’esident  of 
the  F.  F.  Hauserman  (’omiiany, 
Cleveland,  Ohio,  has  been  elected  to 
the  executive  committee  of  the 
Froducers’  Council,  Inc.  He  has 
been  a  member  of  the  (Anmcil's 
board  of  directors  since  191!>. 

Mr.  Hauserman  in  19-14  became 
president  of  the  F.  F.  Hauserman 
('omi)any,  leading  manufacturer  of 
movable  steel  partitions.  Froducers’ 
Council.  Inc.,  with  headejnarters  in 
Washington,  I).  (’.,  is  an  as.sociation 
of  manufacturers  of  building  prod- 
uct.s.  It  is  aftiliated  with  the  Ameri¬ 
can  Institute  of  Architects. 

As  *  * 

Sullivan  Leaves  Formica 
To  Organize  Own  Company 

b'rank  Sullivan,  for  the  past  nine 
years  a  pi'o.ject  engineer  with  The 
Formica  ('o.,  Cincinnati  manufac¬ 
turers  of  laminated  plastics,  has 
left  the  staff  to  head  his  own  firm 
of  po.st-forming  specialists  in  Chi¬ 
cago. 

Sullivan  directed  the  develop¬ 
ment  of  j)ost-forming  materials,  as 
well  as  technitpies  and  applications 
in  the  Formica  i)r()gram,  and  his 
new  enteri)ri.se  is  the  first  created 
exclusively  for  production  of  post- 
formed  thermo.setting  laminates. 

Items  to  be  produced  include  kit¬ 
chen  cabinet  and  countertop  lava- 
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lories  with  covered  backsplMsh, 
formed  table  tops  and  window  sills, 
interior  lininjfs  for  buses  and  trains, 
rounded  nosings  for  bars  and  coun¬ 
ters,  aircraft  parts  and  formed 
electrical  insulation.  Consulting 
service  will  al.so  be  offered. 

Officers  of  the  new  firm,  known 
as  Frank  Sullivan  &  Co.,  and  locat¬ 
ed  at  1644  North  Ada  St.,  Chicago 
22,  are  Sullivan,  president,  and 
Nathan  Mar.x,  secretary-treasurer. 

♦  «  * 

Robt.  P.  Long  Named 
By  Owens-Illinois  Co. 

Robert  P.  Long,  Maumee,  Ohio, 
has  been  named  as  Insulation  En¬ 
gineer  for  the  Kaylo  Division  of 
Owens-Illinois  Class  Company,  the 
division’s  general  .sales  manager, 
W.  M.  Hankins,  Jr.,  announced  this 
week.  His  assignment  became  effec¬ 
tive  July  1,  11)51,  and  he  now  re¬ 
ports  to  A.  Baber,  Manager,  Heat 
Insulation  Sales.  His  duties  will 
con.sist  of  technical  advice  and  liai- 
.son  between  customers  and  the 
Toledo  offices. 

*  ill 

Paul  N.  Miller  Appointed 
By  Mullins  Mfg.  Co. 

The  appointment  of  Paul  N. 
Miller  as  assi.stant  to  Harry  A. 
Armbright,  director  of  Young.s- 
town  Kitchens  dealer  .sales  train¬ 
ing,  is  announced  by  I).  F.  Rucks, 
Jr.,  Youngstown  Kitchens  sales 
manager.  Miller  joined  Mullins  in 
1941)  in  the  markets  and  distribu¬ 
tion  department,  and  then  directed 
the  promotional  supply  division  of 
the  advertising  department  before 
being  appointed  to  his  new  post. 

«  *  ♦ 


To  Combination  Window  Distributors  and  Dealers: 

AN  USTERN  ASSEMBLY  PUNT 

for  the  assembly  of 

ALUMINUM  AND  WOOD 
COMBINATION  WINDOWS  AND 
ALUMINUM  COMBINATION  DOORS 

This  new  assembly  plant,  liKated  at  lOS  STATE  STREET, 
PATERSON,  NEW  JERSEY,  is  now  handling  assembly  and 
distribution  of  all  ALUMATIC  prtxlucts  on  the  Atlantic 
Seaboard.  This  means  more  efficient  and  prompt  ALUMATIC 
service.  Dealers  and  distributors  will  now  be  able  to  obtain 
aluminum  and  wtKxl  combination  windows  and  aluminum 
combination  d<x)rs  completely  assembled  —  ready  to  install. 

TRI-MATIC.  with  its  newest  features,  is  now  the  finest  triple¬ 
slide  aluminum  combination  window.  It’s  the  easiest  window 
to  demonstrate. 

KAYSTO  is  first  among  aluminum  combinatitin  stttrms  and 
screens  for  casement  windows. 

GUARDIAN  two-track  redwtxxl  combination  windows  are 
fully  weatherstripped  and  self-storing. 

See  our  color  ad  —  Page  18.  Save  money.  Buy  Direct. 


ALUMINUM  COMBINATION  WINDOWS 

CORPORATION  OF  AMERICA 


New  Jersey  Division 

I  105  State  Street  Paterson,  N.  j. 

Phone:  Armory  4-3083 


Eentile  Appoints  Distributor 
For  South  Bend,  Indiana,  Area 

Kentile,  Inc.,  ha.s  appointed  the 
Bob  Rails  Wholesale  Company  of 
South  Bend.  Indiana,  as  its  new 
distributor  for  that  area. 

Charles  A.  Neumann,  Kentile’s 
Vice-President  and  General  Sales 
Manager,  stated  that  the  Rans  firm 
would  .serve  dealers  within  a  sixty-  | 
mile  radius  of  South  Bend.  The  new  ! 
outlet  is  located  at  1901  South  La- 
(ContiiiiK  (I  nil  Page  ,‘59) 


'^DEAL  DIRECT.  .  . 

SAVE  THE  DIFFERENCE'* 

Standard  sizes  for  all  makes  of  Steel 
Casements  •  Projected  —  Pivoted — 
Basement  or  Utility  Windows. 

STEEL  OR  ALUMINUM  FRAMES 

tmmediate  Shipment  —  lowest  Prices  •  Ask 
About  Kaiser  Shade  Screening  in  Aluminum 
Frames  — Keeps  Rooms  Up  to  30  Degrees  Cooler! 

The  A.  W.  BARNHART  CO. 

138  HIGHLAND  STREET  •  PORT  CHESTER,  N.  Y. 


BUILDING  SPECIALTIES 


COMING 

SOON 


The  only  complete,  authorita¬ 
tive  reference  volume  in  its  field 
. . .  the  1952  (Seventh)  Edition  of 
RooFis  a,  siDiya  &•  iwild- 
l\(;  SPECIALTIES  MAS  UAL. 


Mit%  important  irtirl* 


Free  Marketing  Folder  for 
Manufacturers 


7  wouldn't  Part  with  it 
for  10  times  its  cost" 


It  you  moke  or  sell  a  product  that  Amcrico's  livc>wire, 
aggressive  building  specialties  dealers  con  market  tor  you, 
you'll  want  to  know  more  about  the  MANUAL  as  an  advertis* 
inq  medium.  An  explanatory  toldcr  is  yours  tor  the  asking. 


Use  Coupon  to  Get  Your  Folder 


Kp«‘(*ial  Prt‘-Public*afion 
Pripo 


If  you  order  ihe  ]t  l\l  it,  hejore 
Srfitrmlier  211.  19.51. 
l‘uhlic(i/ion  date  i.s  Oclidier  1.  19.51. 
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B.  S.  Reporter 

{Continued  from  Page  37) 

Fayette  Avenue,  South  Bend. 

Runs  will  offer  the  complete  Ken- 
tile  asphalt  tile  line  including' 
ThemeTile  and  Kenserts,  as  well  as 
Kentile  adhesive,  Kenwax  and  Ken- 
Cleaner,  Mr.  Neumann  added.  Ken¬ 
tile,  Inc.,  operates  two  i)lants,  in 
Brooklyn,  New  York  and  Chicago, 
Illinois,  and  it.s  products  are  na¬ 
tionally  advertised  and  distributed. 

](e  j(c 

Tileboard  Now  In 
Standard  Modular  Sizes 

The  prefinished  wallpanel  manu- 
facturin^r  industry  is  well  out  in 
front  in  the  national  movement  to 
provide  buildinj>‘  equipment  and 
materials  in  standard  size  units 
which  has  been  launched  l)y  the 
Modular  Coordination  Committee 
of  the  American  Standards  Associ¬ 
ation.  This  committee  is  si)on.sored 
by  the  .American  Institute  of  Archi¬ 
tects,  the  I’roducers  Council  and  the 
National  .Association  of  Home 
Builders. 

Durinjr  the  past  decade  or  more 
the  manufacturers  of  prefinished 
wallpanels,  formerly  called  hard- 
board,  tileboard  and  other  names, 
have  produced  this  populai’  wall 
and  ceilinjr  material  in  standard 
modular  sizes  ran^ins  from  four 
feet  by  four  feet  up  to  four  feet  by 
twelve  feet  in  dimension. 

The  advantages  of  these  standard 
easy-to-use  sizes  of  prefinished 
wallpanels  have  been  demonstrated 
in  time  and  effort  saved  in  applica¬ 
tion  of  this  material  to  walls  and 
ceilings  in  home  kitchens  and  bath¬ 
rooms,  in  lecreation  looms  and 
laundries,  in  commercial  rooms, 
factories  and  institutions. 

♦  «  ♦ 

1  Out  of  3  Homes  Financed 
By  FHA  Insured  Mortgages 

The  fact  that  one  of  every  three 
new  homes  in  the  United  States 
is  financed  with  an  F'HA-insured 
mortgage  recorded  and  analyzed 
in  Washington  provides  a  unique 
source  of  information  about  mort¬ 
gage  loans,  the  borrowers  and  the 
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More 
Volume 


We  are  pleased  to  announce  that 
we  now  can  deliver  all  colors, 
as  previously  shown  in  our 
complete  line. 


ranMn 

COMPANY 

manu/octurers  of  plastic  tile 

2938  West  63rd  Street 
Chicago  29,  Illinois 
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hou.ses  which  characterize  today’s 
home  building  activity,  according 
to  the  Annual  Report  of  the  Fed¬ 
eral  Housing  Admini.stration  for 
1949. 

Reports  on  thou.sands  of  indi¬ 
vidual  ca.ses  received  in  W’ashing- 
ton  from  every  State  and  Territory 
of  the  United  States  are  summar¬ 
ized  and  analyzed  during  the  year 
to  provide  facts  which  help  in  guid¬ 
ing  national  home  financing  policy. 
They  compri.se  what  is  perhaps  the 


large.st  single  supply  of  uniformly 
gathered  statistical  data  about  cur¬ 
rent  financing  operations.  Ana¬ 
lyzed,  they  also  provide  builders, 
mortgage  lenders,  home  buyer.s, 
and  others  concerned  with  this 
pha.se  of  our  economy  with  figures 
on  home  building  trends  which 
serve  as  a  factual  basis  for  com¬ 
parison — a  yardstick  for  the  indus¬ 
try,  -SO  to  speak. 

What  is  the  average  amount  of 
{Continued  on  Page  40) 
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Note 

the 

NEW 

Picture 

Frame 

Style! 


Here’s  Vk  EATHER-TITE’S  new, 
improsed,  eye-appealing  comhina* 
lion  window.  All  the  time  tested  ad¬ 
vantages  that  have  made  V."EA7'HEK- 
TITE  famous  for  easy  profitable 
sales — plus  the  beautiful  new  picture 
fraire  style  molding  that  will  add 
glamour  to  any  home. 

•  Finxt  kiln-dried  California 

Redwood  .  .  . 

•  Built-in  ventilator  ot  no  ex¬ 

tra  charge  .  .  . 

•  [osiest  of  oil  to  instoll  ,  .  . 

•  Three  week  maximum  de¬ 

livery  .  .  . 

•  Attractive  mote  and  tales 

aids  to  increase  your 

profits. 

Get  on  the  Prttfit  Hand  Wagon!  Get 
Vi  EATHER-TITE,  the  Combination 
Vi’indows  and  Doors  that  have  all 
the  features.  Dealer  franchises  are 
still  available  in  cities  where  we  are 
not  now  represented. 

WRITE  •  WIRE  •  PHONE 


Weaiher-Tiie 

1859  East  63rci  Street 
Cleveland  3,  Ohio 
Express  1-2816 


I  Lost  the  Sale  Because  I 
Didn't  Sell  Everybody  Present 

When  I  walked  in  and  found 
company,  I  should  have  made  an¬ 
other  appointment  when  my  pros¬ 
pects  would  be  alone.  But  the  com¬ 
pany  said  they  wouldn’t  interfere, 
and  that  they  were  not  interested 
in  my  prospect’s  private  affairs. 
When  they  .sat  rij^ht  there,  and 
didn’t  leave,  after  1  be^an  my  .sales 
pre.sentation.  I  should  have  known 
better.  I  made  my  biK  mi.stake  in 
not  makiiiK  them  part  and  parcel 
of  that  purcha.se. 


B.  S.  Reporter 

(Coiitiiiiied  from  Patjt  39) 
mortjjajre  insured  by  the  F’HA? 
What  is  the  annual  income  of  the 
typical  borrower  under  the  FHA 
plan’/  Wh;it  value  property  does 
the  averajre  home  purchaser  buy, 
:md  how  does  its  value  compare  to 
his  annual  income’.’  What  is  the 
monthly  housinjr  cost  for  tyincal 
homes  of  different  value’.’  How 
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large  are  houses  in  different  value 
groups,  and  what  is  the  value  of 
the  land  on  which  they  are  built? 

The  answers  to  these  and  related 
home  financing  que.stions  are  pre- 
.sented  in  FHA’s  Annual  Report 
in  such  a  way  as  to  show  yearly 
trends  in  averages  for  the  nation 
as  a  whole,  together  with  detailed 
analy.ses  for  the  year  1949  of  the 
characteristics  of  mortgages,  bor¬ 
rowers,  and  houses. 

Statistical  analy.ses  are  confined 
to  single-family  homes,  since  the 
2-,  3-  and  4-family  units  al.so  eli¬ 
gible  under  this  program  compri.se 
only  a  very  small  fraction  of  the 
total.  This  fact  has  been  consistent¬ 
ly  true  over  the  entire  period  of 
FHA  experience;  for  both  new  and 
existing  homes  insured  under  Sec¬ 
tion  203,  single-family  homes  pre¬ 
vailed. 

In  1949  over  99  per  cent  of  the 
insured  mortgages  on  new  proper¬ 
ties  and  96  per  cent  of  those  on  ex¬ 
isting  properties  covered  single¬ 
family  h(»mes.  Of  the  dwelling  unit.s 
.securing  the.se  mortgages,  98  per 
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Manufacturing  Co.,  Lancaster  2,  Pa. 
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cent  for  new  structures  and  92  per 
cent  for  existing  were  in  single¬ 
family  houses. 

The  type  of  mortgagor  using 
FHA  financing  is  indicated  by  the 
following  significant  detail:  Over 
93  per  cent  of  the  new  homes  and 
98  per  cent  of  the  exi.sting  homes 
are  owner-occupied  at  the  time  of 
mortgage  insurance.  For  new 
homes,  landlords  building  single¬ 
family  houses  for  rent  account  for 
1.2  i)er  cent,  while  the  builders 
themselves  appear  as  initial  mort¬ 
gagors  for  5.8  per  cent  of  the 
tran.sactions. 

4:  ♦ 

Sees  Record  Expenditures 
For  Home  Improvements 

Expenditures  for  repair  and  im¬ 
provement  of  homes  and  other 
buildings  will  probably  break  all 
records  during  the  next  year,  un¬ 
less  the  output  of  materials  is 
cut  back  further  than  now  .seems 
likely,  A.  Naughton  Lane,  presi¬ 
dent  of  the  Producers’  Council, 
stated  recently. 

“The  reduced  volume  of  new- 
housing  construction,  the  ban  on 
building  of  amusement  and  recrea¬ 
tional  facilities,  and  the  restric¬ 
tions  on  commercial  construction 
not  only  will  free  i)art  of  the  ma¬ 
terials  outi)ut  for  repair  and  main¬ 
tenance  purpo.ses,  but  also  will 
make  it  more  necessary  and  profit¬ 
able  to  keej)  the  existing  supply  of 
such  buildings  in  good  repair,”  Mr. 
Lane  said. 

“In  addition,  the  MRO  order 
just  i.ssued  by  the  National  Pro¬ 
duction  Authority  makes  it  easier 
for  any  business  concern  to  obtain 
materials  for  maintenance  and  re¬ 
pair  purposes. 

“Although  official  government 
statistics  indicate  that  expendi¬ 
tures  for  repairs  and  improve¬ 
ments  have  been  running  about 
88  billion  annually  in  recent  years, 
careful  analysis  of  the  production 
and  utilization  of  building  products 
suggests  that  the  actual  figure  may 
have  been  sub.stantially  higher. 
This  may  be  particularly  true  in 
the  case  of  i-esidential  improve¬ 
ments. 


TRIPLE-TRACK 

Designed  tor  INSTANT  APPEAL  .  .  .  Priced  for 
COMPETITION  and  PROFIT! 

New  Improved  TRIPLE-TRACK  ALL-ALUMINUM 
Combination  SCREEN,  STORM  WINDOW  & 
WEATHERSTRIP  UNIT: 

Only  PARAMOUNT 

has  ALL  the  MOST  WANTED  FEATURES! 

•  TRIPLE  TRACK!  Not  channel. 

•  Easy  instoMotions.  Service-^ree/ 

•  TWIN  VENTILATION!  Soshes  raise  or  lower  to  any  level! 

•  CHANGEOVER  NEVER  NECESSARY!  Makes  self-storing 
obsolete' 

•  POSITIVE  lOO^o  WEATHERSTRIPPING! 

•  Heavy  extrusions,  rigid  construction  throughout! 

America's  Finest  ALL-ALUMINUM  Combination 
STORM  &  SCREEN  DOOR: 

•  Fully  extruded.  •  Aluminum  Wire  Screening 

•  Expander  on  sill  for  sure,  yet  eosy,  instollotion. 

•  Braced  corners  for  lifetime  rigidity. 

•  Complete  with  aluminum  ensemble  and  hardwore. 
PARAMOUNT  COMBINATIONS  ossure  your  keeping  profits  In¬ 
stead  of  reducing  them  through  costly  service  call-bocks.  WRITE 
TODAY  FOR  DISTRIBUTORSHIP  INFORMATION.  Pleose  state 
qualifications.  Some  choice  territories  still  availoble  if  you  act 
fost.  CALL: 

Mr.  George  Lieblein,  REpublic  9-6664. 


YES! 


Prompt 

Delivery. 


NO! 


Interruption  in  your 
PROFIT  PARADE  with 
PARAMOUNT! 


pflRflmounT 


ALUMINUM  PRODUCTS  CORP. 

180-11  JAMAICA  AVE.,  JAMAICA  3,  L  I.  N  Y. 
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S'ltleoi  Storm  and  Screen  Door  Hardware 


NEW  IDEAL  LATCH 

The  beauty  of  this  latch  is  iii  its  design 
and  ea.-^e  of  installation  .  .  .  requires  no 
mortising.  It  closes  silently  and  locks 
with  a  convenient  slide  bolt.  Beveled 
escutcheon  plates.  Ab.solutely  guaran¬ 
teed  again.st  breakage.  Latch  available 
in  stainless  steel. 

STAINLESS  STEEL  HINGES 

3”  X  2'*i''  hinges  for  lull  surface,  half 
surface  or  full  mortise  use.  Button  tip, 
loose  pin  type. 

STORM  DOOR  CHAIN 

Relieve  sudden  wind  strain  on  door  and 
hinges.  Single  or  double  .-iafety  sirring. 
Stainle.ss  steel  attaching  brackets  are 
available. 

COMPLETE  INFORMATION  PROMPTLY 

Supplying  most  of  Am«rica*»  aluminum  door  manu¬ 
facturers.  Also  monufocturers  of  storm  sosh  ond 
screen  hordvrore. 


BRASS  WORKSwINC. 

250  EAST  5TH  STREET  •  ST.  PAUL  1,  MINN. 
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GLAMOUR 

FOR 

DOORS 

GOLDEN  PROFITS 

FOR  YOU 

Sell  your  customers  these  profitoble 
and  attractive  Scroll-Etts  easily  in¬ 
stalled  on  METAL  or  WOOD 
SCREEN  DOORS  or  COMBINA¬ 
TIONS.  Finished  in  GLEAMING 
WHITE  enamel  or  SEMI-POLISHED 
ALUMINUM  .  .  .  packaged  com¬ 
plete  in  sets  with  mounting  screws 
ready  for  over-the-counter  sales  at 
retail  prices  from  $6.50  to  $15.00 
per  set. 

Write  for  t-ad.  discounts  ond 
Bulletin  No  S-552 

Some  choice  territories  open  for  agents,  write 


®faux  art  Crafts 


2015  Brookfield  Rd.,  Pittsburgh  16,  Po. 


New  Products 

(CinitiiiKcd  from  /V/r/r  22) 

.$7  more  than  that  of  the  8'  door. 
The  new  Strand  door.>i  are  con¬ 
structed  with  ruKKt‘<L  X-type 
steel  braciiiK  to  add  strength  and 
rijridity  to  the  one-i)iece  all-steel 
door  leaf. 

>1:  lie  tie 

Masonite  Corp.  Offers 
Mailing  Guide 

.Masonite  Corporation  is  distri- 
hutiiiK  .‘fo.ooo  of  its  new  combina¬ 
tion  Dial-It-Ki^ht  and  Xail-lt-RiKht 
to  dealers,  whole.salers,  contractors 
and  architects.  Especially  designed 
to  jjrovide  a  compact,  handy  guide 
for  .sellers  and  users  of  Masonite 
brand  hardboards,  the  two-in-one 
wheel  is  4'*  \  "  in  diameter. 

The  I)ial-It-Right  side,  jirinted 
in  yellow  and  brown,  instantly  dis¬ 
closes  the  correct  tyi)e  and  thick¬ 
ness  of  hardboard  for  these  com¬ 
mon  end  uses:  E.xterior  signs, 
e.xterior  walks,  interior  ceilings,  in¬ 
terior  walls,  underlayment,  wain- 
.scots,  bench  tops,  case-backs,  case- 
ends,  counter  tops,  doors,  drawer 
bottoms  and  floors. 

The  rever.se  side,  in  light  green 
and  brown,  gives  nailing  in.struc- 
tions  for  interior  walls  and  ceilings, 
concrete  forms,  lap  siding  over 
sheathing,  panel  siding,  finish  floor¬ 
ing  and  underlayment.  Eleven  types 
of  nails  are  illustrated  and  keyed 
for  identification  in  the  die-cut 
window. 

in  in  if 

Armstrong  Offers  Dealer 
Booklet  On  Tileboard 

An  18-page  booklet.  "Dealer  Dis¬ 
play  Suggestions,”  designed  to  pro¬ 
vide  dealers  with  ideas  for  building 
displays  of  Armstrong  Cork  Com- 
pany’s  new  .M-fi?  .Monowall  for  their 
showrooms,  is  being  distributed  by 
the  Company’s  field  organization 
and  wholesalers  to  lumber  dealers. 

Planned  i)rimarily  for  use  in  help¬ 
ing  dealers  .set  up  displays,  the 
booklet  contains  drawings  of  a  num¬ 
ber  of  different  types  and  sizes  of 
disi)lays  and  lists  of  the  materials 
needed  to  build  them.  The  booklet 
will  make  it  ea.sy  for  the  dealer  to 


NASH 

CUSTOMERS 

are  weathering  the  aluminum 
shortage  with  quality  products 
.  .  .  merchandising  aids  .  .  .  and 
friendly  factory  cooperation. 

•  ALUMINUM 
COMBINATION  WINDOW 

•  ALUMINUM 
COMBINATION  DOOR 

•  WOOD 

COMBINATION  WINDOW 

•  WOOD  COMBINATION  DOOR 


.NEW  INQITEIES  INVITED 


Nash  Manufacturing  Co. 
LONG  BRANCH,  N.  J. 

Depiriilulilf  Sincr  1927 

I{R.\N(  HES:  Nonark,  N.  J. 

Haltimore 

Philadelphia 


li 
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PROPtrS //^  YO(/P  POCfCfTS  ! 
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M-Seal  CORPORATION 


1300  Batavia  Avenue,  Royal  Oak,  Michigan 


August,  1951 


select  the  type  of  display  that  he 
wants  and  to  aiTaiiRe  for  its  con¬ 
struction.  The  booklet  al.so  contains 
tijis  on  how  to  make  the  displays 
attractive  and  to  .select  effective 
color  combinations  for  use  with 
each  display. 


STRONG 


All  Alumiuiim  Comh'iuat'iou  2  Lite  Door 


Copper  Clips  Eliminate 
Surface  Mailing  On  Shingles 

A  means  of  interlocking  shingle 
sections  and  preventing  raising  of 
asphalt  tabs  is  being  made  available 
in  Seal-All  clips,  a  product  of  Seal- 
All  ('lip  ('omt)any. 

The.se  .solid  copper  clips  eliminate 
surface  nailing,  cannot  rust  out, 
and  leave  the  roof  beauty  unmarred 
forever.  They  may  be  inserted  dur¬ 
ing  api)lication  or  after  all  shingles 
are  laid,  and  are  ideal  for  hexagons, 
.‘t  in  1  strip,  and  individuals  laid  up 
Dutch  Lap  method.  A  hammer  is 
the  only  tool  required  to  firmly 
anchor  the  sections. 


Now  Available  in  addition  to  our  Standard  3  Lite  Door 


Outstanding  .  .  because  Storm  Wizard  features. 

1.  Two  glass  and  two  screens,  with  aluminum  cloth. 

2.  Each  glass  insert  set  in  rubber  for  positive  seal. 

3.  Heavy  gauge  aluminum  hinge  with  stainless  steel 
bearings. 

4.  Complete  aluminum  door  jamb. 

5.  Outside  frame  with  hollow  extrus:ons  1"  thick. 

Write  —  Wire  or  Phone 
Some  exclusive  territories  available. 


6905  Susquehana  St. 
Pittsburgh  8,  Pa. 


Roxdale  Adds  New 
Colors  To  WoUboard  Line 

Roxdale  Building  Products,  mak¬ 
ers  of  Roxboanl  decorated  tile- 
board,  has  just  announced  the 
addition  of  four  new  colors  to  its 
line,  tying  in  with  the  newest  color 
trends  in  home  decoration. 

The  new  colors  are  "Island 
dreen”,  a  cool,  translucent  tone 
particularly  restful  to  the  eye  for 
playrooms  or  recreation  rooms; 
“Sun  Yellow”,  a  bright,  glowing 
shade  well-suited  to  small  or  dark 
kitchens:  “('oral",  a  brilliant  con¬ 
trast  to  either  dark  or  pastel  colors 
used  in  bathrooms;  and  “Old  Ro.se”, 
a  ro.se-petal  pink  for  the  woman 
who  prefers  delicate  tores  in  her 
powder  room  or  bath.  Color  names 
were  carefully  cho.sen  for  consumer 
appeal. 


'Ont  of  America's  oldest  door  manufacturersl 


ASSEMBLE  These  Aluminum  Combination 
Storm  Windows  YOURSELF. 

NO  EXPENSIVE  EQUIPMENT  NEEDED! 

Smart  dealers  are  buying  V'-Seal  knocked- 
down,  "picture  frame”  windows — assembling 
them  themselves  and  pocketing  the  savings. 
Assembly  of  these  sturdy  windows  is  easy 
— only  SI 0.00  worth  of  tools  necessary. 
Anyone  can  do  it — in  the  shop  or  on  the  job. 
Installation  is  just  as  simple.  New,  exclusive 
V'-Seal  "picture  frame”  construe- 
tion  fits  ail  modular  windows — 
gives  weathertight  fit — ends  c«)stly 
on-the-job  fitting  and  adjustment. 


Boy  at  Distributors  Prices  .  .  .  Moke 
Combined  Distributor,  Dealer  ond  Retailer’s  Pro6t 

All  V-Seal  products — Aluminum  Combination 
Windows.  Storm  Sash  for  Steel  Casements  and 
Basement  .Sash  can  be  bought  kmxked  down — a 
feature  that  makes  it  possible  for  you  to  sell  them 
lower,  yet  make  more  profit. 

Eastern  Division,  478  Belmont 
Avenue,  Haledon,  New  Jersey 
Western  Division.  1134  S.  6th  Street,  St.  Loui 


Brochure  On  Hot 
Dipping  Of  Steel  Windows 

III  this  unusually  tine  2-color.  12- 
page  brochure,  the  makers  of  Fen¬ 
estra  steel  windows  cover  very  com¬ 
pletely  the  subject  of  hot-dijj  gal¬ 
vanizing  of  steel  windows  to  add 
maintenance-free  durabilitv.  Step- 
(ContiiiiK (I  on  Paqr  44) 


The  Complete  line  of 
;4tu*HiHum 

Combination  Storm  Windows 
plus  Storm  Sash  tor  Steel 
Casements  ond  Basement 
Windows- 

Missouri 


writ*,  plioii*  or  wire 
ftr  (ittoils  md  pricts 


COAT 

BEFORE 

FORMING 


BUILDING  SPECIALTIES 


New  Products 

(('(infitiitt'd  frani  Pa<n‘  4.3) 
Ijy-ste])  procedures  in  Fenestra’s 
new  lu)t-dip  jfalvanizinjf  plant — the 
first  to  be  built  for  this  i)urpose  by 
any  windows  manufacturer — are 
fully  illustrated  and  explained,  and 
there  is  also  a  reviewer  of  the  com¬ 
pany’s  ex])erience  with  hot-dip  k^I- 
vanized  windows  over  a  period  of 
.30  years.  Technical  exi)lanations 
and  s])ecitications  are  included. 


MILES  AHEAD  of  PUTTY 


AND 

REPAIR  JOBS 


Here  ore  some  items  that  every  house¬ 
holder  wonts  and  they  are  sold  to  you 
so  you  can  make  a  good  protit. 


Outdoor  Post 
Lantern 


Ready  tor  assem¬ 
bly.  Cast  alumi¬ 
num,  dead  black 
tinish,  knob  and 
catch  in  brass. 
Rust  proot. 


New  High  Speed 
Wood  Bits 

Hi^h  speed  drillinjr  of  hard  or 
soft  woods,  plywood,  tibre-board, 
plastics  and  mica  is  one  of  .several 
features  claimed  for  new  wood  bits 
available  from  The  BilliiiKs  &  Spen¬ 
cer  (’o..  Hartford  10,  (’onn.  F.spe- 
cially  desijrned  for  u.se  with  power 
tools,  the  new  Billinjrs  WHIZ  BITS 
are  .said  to  perform  efficiently  in 
eliH'tric  or  pneumatic  portable  drills 
and  drill  jtres.ses  at  sjjeed.s  ranjrinjr 
from  4.50  to  .3500  KP.M. 

Forced  from  toujrh.  “moly”  steel, 
the  new  bits  reportedly  bore  end 
Krain,  side  Ki’ain.  throuKh  knots 
and  partial  holes  at  angles  from 
45  to  00"  without  preliminary 
starting.  si)ecially  desijrned  pilot 
point  accurately  guides  the  bit  on 
any  course  desired.  Maximum  drill¬ 
ing  dei)th  is  4'  i"  and  chips  are  con¬ 
tinuously  unloaded  in  seasoned  lum¬ 
ber. 


Write  for 

FREE  Sample  Today! 


House 

.  I -Kir /I 

Cost  aluminum, 
finished  in  beoufi-  I 

ful  antique  black,  I 

six  designs. 

Special  sales  package  ...  6  Lonterns  — 
$39.  and  6  Assorted  Markers  (Horse, 
Sulky  Racer,  Soilboaf,  Birds,  Boy  &  Dog, 
Hunter  &  Dog)  —  $12. 

Send  your  order  now  to  avoid  shortages, 
or  write  for  catalog.  Oistributors,  write 

for  information  and  discounts. 


^  Unlike  putty.  Armitiong's  33  Glazing  Com- 
pound  is  ELASTIC  Never  gets  rock-hard. 
Won't  crack,  crumble  or  chip  off  in  service 
Provides  LASTING  protection 
^  Inexpensive  33  works  equally  well  on  either 
wood  or  metal  sash,  climinotmg  the  need  for 
you  to  corry  two  grades  of  putty 
^  Sell  33  and  you  reduce  inventory,  use  less 
shelf  spoce,  MAKE  MORE  MONEY  on  every 
sale  Write  our  nearest  office  today  for  FREE 
Sample  and  dealer  prices. 


The  ARMSTRONG  CO. 

Detroit  17  Chicago  9  Dallas  1 

721  South  4th  Street,  Richmond,  California 


RAYDON  MFG.  CO 

1113  Main  St. 


Fitchburg,  Mass. 


ANNOUNCING 
E  L  M  O  N  T  '  S 


NKW  I’KOI). 

Revolutionary  Diamond  Saw 
Cuts  Concrete 

The  known  cuttinjr  qualitie.s  of 
the  fabulnu.-i  diamond  have  now 
been  .■<ucce.s..<fiilly  adapted  to  the 
cutting  of  concrete  and  a.-^phalt. 
Street.^;,  huildinyr  tloor.-^,  drive.s, 
walk.s,  runway.<;.  etc.,  are  cut  with 
amaziiiK  ea.se  with  Clipper  Diamond 
Blade.^s  and  a  Clipper  Concrete  Saw. 

Concrete  containing  lime.stone 
atr^i'eRate  can  be  ..sliced  up  to  1(1' 
per  minute  when  ciittinjr  at  a  depth 
of  1".  A.'phalt  cortaininpr  the  .same 
ajrjrreKate.  and  cut  to  the  same 
dei)th.  can  be  sliced  at  the  rate  of 
12'  per  minute.  Specifications  of  the 
new  Clipiier  ((’oncrete)  Diamond 
Blades  are  available  for  all  types 


EXCLUSIVE 


.  .  .  coats  aluminum  or  steel  by  the  mile. 
Produces  a  finish  that  will  not  crack, 
cra/c.  chip,  peel  or  chalk  Outlasts  all 
others  in  scientific  Wcaiherometer  tests. 


We  also  do  forming, 
slitting  and  shearing 

NOTE  MV  cannot  ftuarantee  an 
inexhatfstihle  supply  of  either 
steel  or  aluniinurn.  Hoviever,  we 
CixnKuarantee  KfO^r  service  in  pro- 
cesstnff  and  coating  your  metal. 
Since  metals  are  scarce,  put  yours  to 
the  best  use.  Give  them  the  best  possi* 
bk  coating  and  make  the  best  possible 
profit. 

Ask  for  details 

ARROW  METAL  PRODUCTS  Corp. 

Third  Avenue,  Haskell,  N.  J. 
Pompton  lakes  7-1820 


More  Door  for  the  Money!' 

GET  FULL  PARTICULARS 
AT  ONCEf 


MANUFACTURING  CO. 

575  HEMPSTEAD  TURNPIKE 
ELMONT,  LONG  ISLAND.  N.  Y. 
TEL.:  FLoral  Park  4  3620 


August,  1951 
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of  agffrefrate  and  age  of  concrete. 
The.se  blades  are  manufactured  in 
diameters  from  8"  to  18"  and  in 
thickne.s.ses  of  5  32"  to  7/65"  for 
use  on  any  type  concrete  saw. 
Made  by  Clipper  Mfg.  Co. 

*  *  * 

Mechanical  Display 
Device  Helps  Dealer  Sales 

Newest  mechanical  display  de¬ 
vice  to  help  dealers  in  the  highly 
competitive  battle  for  consumer 
sales,  is  a  unique,  mas.s-produced 
animated  “book”  created  by 
Ein.son-F'reeman.  Its  advertising 
application  is  unlimited,  he  .said. 

Tests  show  that  motion  has 
.seven  times  as  much  attention- 
getting  effec't  as  non-motion  dis- 
jilays.  But  this  page-turning  me¬ 
chanism  does  more  than  merely 
catch  the  eye.  By  breaking  the 
advertising  and  illustrations  into 
‘page’  units  it  permits  easier  ab- 
.sorption  of  the  .selling  story  as  a 
whole.  The  advertising  impression  ' 
is  stronger;  la.sts  longer. 

Mechanism  of  the  patented  page¬ 
turning  device  is  an  110  volt  AC, 
60  cycle  .synchronous  motor  with 
an  oscillating  arm.  The  midget 
motor  is  2  inches  in  diameter; 
weighs  4  ounces.  Plugs  into  any 
light  socket.  It  is  hou.sed  in  a 
light  weight  metal  case,  .screwed 
or  eyeletted  to  the  back  of  the  card¬ 
board  “book.” 

«  >it  I 

36  Modular  Sizes  of  I 

Sectional  Overhead  Doors 

The  Better- Bi It  Door  Co.  now 
offers  extra-fast,  low-cost  delivery  ^ 
on  its  36  modular  sizes  of  .sectional 
over  head  doors.  Nine  new  factory 
warehouses  enable  the  Better-Bilt 
Co.  to  i)rovide  immediate  delivery 
on  many  sizes  <»f  doors  in  all  sec¬ 
tions  of  the  U.  S. 

Of  the  36  .sizes,  those  in  greatest 
demand  are  .stocketl  at  all  regional 
warehouses  for  immediate  deliv¬ 
ery.  Other  sizes  are  always  in 
stock  at  the  Egg  Harbor  ware¬ 
house  and  will  be  shipped  imme¬ 
diately  upon  receipt  of  your  deal¬ 
er’s  order.  Shii)ments  are  made 
complete  with  wood  .sections,  track, 
hardware,  springs  and  simplified 
in.stallation  instructions. 


ON  WASTE? 

\ 

CALIFORNIA 

RED-WOOD 

MOLDINGS 

Complete  Custom-Milling  Facilities 

Seasoned  Dry  Lumber  —  Any  Quantity  —  Any 
Specifications  —  Desired  Lengths  —  Immediate 
Delivery  —  Send  Sketch  for  Quotations 

WESTERN  FOREST  PRODUCTS 

P.  0.  BOX  1509  MERCED,  CALIFORNIA 


lietogniMod 

Moti^nolly 
with  the  hetti 


When  you  sell  "4  STAR”  KEYSTONE  products, 
H's  like  on  endless  chain . . .  each  installation 
sells  another ...  price  meets  any  competition  I 


KEYSTONE 

America’s  Finest  Aluminum 

Storm-Screen  DOORS  &  WINDOWS 


We  challenge  comparison  with  ony  aluminum 
storm-screen  Doors  and  Windows  for  all  four 
star  features: 

•k  Permanent  Construction  *  Usable  Features 
■k  Distinguishable  Quality  *  Economy  Price 

Keystont  offers  practical  features  thot  customers  car>  reod- 
i)y  see  and  oppreciote.  Sturdy,  balanced,  clear  vision  door 
construction  with  full  length  piano  type  hinge  which  elimi' 
nates  mortising.  Door  con  be  hod  with  or  without  jamb. 
Self-storing,  TRIPLE  ACTION  Windows  with  special  venti* 
loting  louvers.  Adjustable  closure  strip  for  perfect  fitting. 
All  glass  glazed  in  plastic  for  easy  replacement.  Yes,  low  in* 
stotlotion  cost  plus  no  after  headaches  means  MORE  PROFITS! 


RROMRT  DILIVIRY  •  ASSEMBLY  PLANTS  COAST  TO  COAST 


.  ///n  iZ  /)) 

K 

E YSTONE 

AL 

LOYS  COMPANY 

LATROBE,  PA, 

Wire, 

Phone  or  Mail  Coupon  NOW! 

KfVSTONf  ALLOYS  CO 
N***o"*l  S*lev  Offxe. 

Trees  Bldg,  P'^nbuTph  22.  Pe 


n 
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Acp  Industries  Co..  The . 

A lu malic'  Corp.  of  .Vnieriea . 18,37 

Anne!  Novelty  Co .  29 

Armstrong  Co.,  The .  iJ 

.\rroH  Metal  I’roducis  Corp .  II 

15  &  (i  Sales  Cc» .  1.3 

Harnhart  Cc».,  The  .\.  W .  3 

Beaux  Art  Crafts .  12 

Kelson  Cc».,  Inc .  .30 

Calhar  Taint  &  \'arnish  C<» .  .33 

(  alder  Mfg.  Cc» .  10 

Cermak  Tile  Co..  Inc .  17 

KImont  Mfg.  Co .  11 

I'^mfo  Cement  Co . Back  Cover 

Fealher-I.ile  Mfg.  <  c» .  31 

(ilohe  Bo(»fing  TrodiU'Is  Co .  lo 

(irani  Metal  Mfg.  Co.,  (1 .  31 

(iuilderesl  (  o..  The .  39 

llumphrev  Trodiiels,  Inc .  32 

Ida  Trodui'Is  Co .  fi 

Ideal  Brass  Works.  Inc .  II 

.lamaica  Sash  &  Door  Co .  .30 

.lasro  Aluminum  Products  Corp....  12 

Kaufmann  Corp .  .32 

Kevstone  .Mloys  (  •» .  I.) 

I.udman  ( Orp .  28 

.Nash  Mfg.  Co .  12 

Paramount  Aluminum  Products  Co..  11 

Bay  don  Mfg.  Co .  It 

Ke-Nu-ll  ( Orporation  .  7 

Bex  Corporation .  31 

Bologlass  Kcfuipment  Corp. .  20 

Samcoe  Iron  Co..  M  m.  J. .  .32 

.Shower  Decor  Co.  of  .Vmerica .  30 

Sprayed  Insulation.  Inc .  8 

Stewart  Window  Co .  10 

.Storm  Windows  of  Aluminum,  Inc..  27 

I'rimedge.  Inc .  2 

V-Seal  (  orp .  13 

Warner  Mfg.  Corp .  I 

Weather-Proof  Co.,  The . 21-2.3 

Wealher-Tite  . 30,10 

Werner  Co..  Inc.,  B.  D .  6 

Western  Forest  Products .  |.> 

W  ilson  .Mfg.  ('<»..  I,.  S .  10 

Youngstown  Industries.  Inc .  .3 


Home  Improvement 
Planned  in  Stages 

Home  improvement  programs 
can  be  broken  down  into  three 
.stages.  In  the  order  in  which  the 
work  usually  is  done,  these  are: 

1 —  Urgent  repairs.  For  example, 
a  leaky  roof  needs  to  be  done  with¬ 
out  delay  becau.se  a  sound  roof  is 
essential  for  protecting  all  the  rest 
of  a  house  and  its  contents. 

2 —  Modernization  for  better  liv¬ 
ing.  For  example,  new  kitchen  cab¬ 
inets  might  not  be  necessary  but 
they  add  to  the  apjiearance  of  the 
hou.se  and  make  kitchen  work 
easier. 

3 —  Additions  for  future  use.  Fin¬ 
ishing  an  attic  or  a  ba.sement  or 
con.struction  of  a  new  section  for  a 
dwelling  are  improvements  in  this 
category. 

*  ♦  ♦ 

Key  Executives: 

How  to  Find  Them 

Few  things  are  more  important 
to  a  company  than  getting  the  righ 
men  in  the  key  .job.s — in  sales,  pro 
duction,  finance  or  administration. 


DEALERS 

WANTED 

FOR 

l4JolueniM£. 

ALL  ALUMINUM 

CASEMENT  STORM 

WINDOWS  &  SCREENS 

• 

OmmeMate 


FROM  OUR  WAREHOUSE 

STEWART 
WINDOW  CO. 

Tel.:  GArfield  6-0616 
CLEARFIELD  and  RUTH  STS. 
PHILADELPHIA,  PA. 


The  first  step  to  take  in  filling 
major  vacancies  is  to  make  sure  a 
vacancy  actually  exi.sts.  Is  the  va¬ 
cant  position  really  necessary  to 
the  organization? 

Assuming  that  a  vacancy  does 
exi.st,  the  next  step  is  to  get  deal 
just  what  duties  the  job  includes— 
what  kind  of  man  is  needed  to  fill 
it.  Have  a  job  deticfiption  made 
out — a  written  outline  of  every¬ 
thing  Mr.  X  will  lie  expected  to  do. 
Then  draw  up  a  mati  description, 
an  imaginary  picture  of  what  Mr. 
X  should  be:  his  background,  his 
experience,  his  character  and  his 
personality.  Then  you  are  ready  to 
start  looking  for  applicants. 

—MODiiRx  ixnrsiKy 


CLASSIFIED  ADVERTISING 

Under  this  beading  classliied  advertisements 
are  accepted  at  the  uniform  rate  of  25  cents 
a  word«  but  no  advertisement  token  for  lees 
than  20  words  with  a  minimum  charge  of 
SS.OO;  3  months  at  20c  per  word  per  insertion. 
Check  or  Money  Order  must  accompany  copy  of 
Classified  Ad.  Advertisements  solicitating  deal¬ 
ers  or  distributors,  or  new  products  for  sale,  not 
accepted  in  classified  section.  Address  all  com¬ 
munications  to  Classified  Department.  BUILD¬ 
ING  SPECIALTIES.  425  Fourth  Avenue.  New 
York  16.  N.  Y. 


Srn  ATIONS  WANTED 

.'-'.M.KS  .M.\.\A*fKK  KA.'^T  coast  area.  Succe'">fiil 
hackifnjuiKi  sellinir  di-^tnhutors  an<I  dealers.  Will 
leave  present  conru-etioti  for  l()n>{  term  opportLinity. 
Respient  New  Y(jrk.  .^5.  ni.irried.  Itox  \o. 
Huiidiiii;  Sivecialtie-.  Koiirtli  Ave..  N.  N’.  U>. 

.\  .  V 


FOU  SALE 


AI.I  MiN'I'M  NltiRM  WINDOW  manufacturing 
l)usines8  including  machinery,  tools,  jigs.  All  »iies  to 
extrude  metal.  l‘ni(|ue  lock.  Quality  wind(»w.  (’:»n 
vtart  manufacturing  immediately,  (lovernment  allot 
lueiit  of  aluminum.  H.^M,  Orr^sscup.  1126  No. 
Lawler.  Chicago  51,  Illinois.  ARdmi»re  1-5609. 


lU  SINESS  OEEOkTrMTIES 

DK.XLKRS  -MKTAL  AWNI.N'fi  sti>ck  approxi¬ 
mately  $400H  avail.'iMe  distributors  price.  Write  to¬ 
day.  B  X  N  ".  .^2‘^.  Budding  Specialties,  425  Fourth 
A\e  .  N  V  lo.  \.  V, 


OKDKR  YOUR  1952 
Copy  of  ROOFING.  SIDING 
&  HI  HIDING  SPKCTALTIES 

MANUAU  Off  the  Press 
Next  Month. 


Cleveland  Bevel-Edge  '’4M 

Field  Tile  j  j  • 

Standard  Cermok 
Field  Tile 


ELASTIC 


There  has  not  been,  nor  will  there  be  any  sacri¬ 
fice  of  quality  in  Cermak  plastic  wall  tile  during 
the  current  shortage  of  raw  materials.  Cermak  tiles 
retain  the  same  generous  thickness  and  deep  lip. 
No  weakening  design  change  will  be  made  as  a 
means  of  stretching  material  supplies. 

Premium  quality  is  further  assured  by  Cermak’s 
exclusive  undergate  injection  moulding  process. 
Plastic  enters  the  bottom  of  the  die  cavity  pro¬ 
ducing  the  truest,  smoothest  edges  ever  moulded. 
There  can  be  no  troublesome  gate  burs.  No  edge 
blemishes  will  develop  during  installation.  Under¬ 
gating  makes  every  Cermak  tile  stronger  and  en¬ 
hances  all  marbelized  effects. 


bronds  top  quality  . .  .  preventt 
dishing  after  installation. 


CERMAK  TILE  COMPANY,  INC. 

4901  Brookpark  Road  ■  Cleveland  29,  Ohio 


IN  CANADA:  BUILDERS  FLOORING  &  MILLWORK  LTD  .  7S0  ST.  HELENS  AVE..  TORONTO 


SELL  BONDSTONE  on  front  and  your  regular  /  for  TOP 

line  of  siding  on  the  rest  of  the  building.  ^  VOLUME  and  PROFITS! 

Simple  Application:  Train  your  applicators  in  2  days. 

Any  Surface:  BONDSTONE  can  be  applied  over  stucco, 
brick,  cement,  or  cement  block,  wood,  etc.  Ideal  for 
interiors  and  exteriors,  new  construction  or  remodelling. 

BONDSTONE  —  MAN  MADE  STONE  matches  any 
natural  stone  in  color,  texture,  and  appearance. 

Guaranteed  unconditionally  for  twenty  years! 

Seeing  is  believing,  so  write,  wire,  or  phone  Shamokin 
599-R3  tor  details  TODAY. 


r  I’ve  Never  i 
Handled  a  Product 
y  That  PAYS 
T  SO  WELI.  / 


Write  today  for  Illustrated  Booklet. 
Exclusive  territories  open  for 
Contractors  and  Distributors. 


ICO  CEMENT 
ODUCTS,  Inc. 

PAXINOS  3,  PENNA. 


